

















Brand New Solutions wins 3 new accounts, hires staff

Brand New Solutions, specialist anti-ageing and preventative health PR agency, announced a series of account wins and the
appointment of Account Director, Alison Navarrete. The new accounts are; Natvia, Soprano by Medtel and The McCusker
Alzheimer’s Research Foundation.

Navarrete has over 12 years experience in Public Relations, Event Management and Marketing. Her experience includes
campaigns for corporations such as Westfield, Unilever and Pacific Brands. The agency celebrates its 9th anniversary this
month.

Ogilvy Public Relations wins Canon Consumer Imaging account

Ogilvy Public Relations Australia has won the Canon Consumer Imaging PR account following a four-way pitch. Incumbent
was fellow WPP owned agency Hill & Knowlton.

Chieftan JV for Nestle campaign

Nestle Australia set out to find Australia’s Kit Kat Chunky3 break Hero through a campaign devised and activated in a joint
venture between JWT, ZenithOptimedia's branded content division, newcast and experiential agency Chieftain
Communications.

The role of Chieftain Communications was the experiential, production and joint creative agency
on this project. Chieftan produced the campaign in terms of winner selection, location scouting,
stunt training, event logistics, risk management and on the day event management.

Photo, left to right: Neil Parkin, Bev Triegaardt, Steve Fontanot

Through an integrated social media campaign with user-generated content, Kit Kat set out to discover a willing participant to
‘“Triple the Fun in their break’. Over 6 weeks, entrants were required to create YouTube videos showing them perform a
unique skill during their break. One winner was chosen to take home a cool 10K in cash & to be the star of a three-minute
TVC in the ultimate Kit Kat Chunky 3 Break.

Chris Beavon, a 20 year old student from Newcastle, was crowned Kit Kat Chunky 3 Break Hero. See his entry here:
www.youtube.com/watch?v=EDzEZKFiKnU&feature=channel video title

DEC PR wins 4 new accounts

DEC Public Relations (DEC PR) has appointed three new PR practitioners, and won four new projects — The GPT Group’s
Kitchen Garden Week, Queensland Cricket, onsport.com.au and Wyndham Hervey Bay Resort.

About the new team members: Sophie Toskas takes on the role as Account Director. Sophie has consumer PR experience
having cut her teeth at Weber Shandwick and SLAM PR in the UK. Sarah-Ann Brittain joins as an Account Manager.
Previously at Horizon Communications. James Riordan comes ency from Cox Inall Communications.

Client wins include: PR activity for The GPT Group to handle for the inaugural Kitchen Garden Week, in celebration of its
partnership with the Stephanie Alexander Kitchen Garden Foundation. Queensland Cricket as the sport revamps and takes
on a new market. Online sports marketplace - onsport.com.au, to launch its brand to consumers and Wyndham Hervey Bay
Resort, on the Fraser Coast, for its official market launch

DEC PR has also relocated from its Pyrmont premises to the CBD at 10 Bond Street Sydney.



CP Communications wins Hilton Worldwide account

Sydney based agency, CP Communications, has won the Hilton Worldwide account to manage PR and social media
throughout Australasia.

CP Communications will be responsible for driving strategic public relations for Hilton Worldwide across Australia, New
Zealand and the Pacific, as well as implementing the hotel group’s first social media strategy for the region. While individual
hotels will still be responsible for local media coverage and marketing, CP Communications will work closely with the
corporate team to drive PR and social media opportunities from a regional level. CP Communications has won a number of
accounts recently including the Institute of Executive Coaching and Zintel.

Brand Meets Blog wins new accounts, adds staff

Mother of two Louisa Claire has gone from casually blogging about her children to heading Brand Meets Blog, a brand-
blogger matchmaking business. Claire has signed up major nationals L’Oreal, Holden and Kellogg as clients.

Kellogg Australia corporate communications and PR manager Gareth Lucy said working with Louisa was ““massively
rewarding”. ““Louisa has provided us with invaluable insight every step of the way and has enabled us to develop some great
relationships within the mum blogging community. Louisa is able to find the perfect balance between brands and bloggers
so that ultimately everyone walks away having gained something from the introduction,” Gareth said. The business
continued to expand, with two new team members joining the ranks.

Einsteinz Communications wins NetSuite PR account

Einsteinz Communications has won the PR account for NetSuite following a competitive pitch. NetSuite is a provider of
cloud-based software services. Einsteinz will manage NetSuite’s public relations and social media programs in Australia and
New Zealand. The team will be led by Felicity Ryan and supported by Emma Keen and Corinne Cowlishaw, with Pru Quinlan
providing top line strategic guidance.
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Leaked Crikey doc showcases Edelman PR work for News Ltd

See Page 25 in the leaked presentation below (document leaked to Crikey): the work appears to be extensive with Edelman
interviewing News Corp senior executives, Editors as well as staff and trade stakeholders.

http://issuu.com/Crikey/docs/newslimited/9

Mattel listens to Greenpeace campaign

US toy giant Mattel, the company that owns Barbie, announced it will stop buying paper and packaging linked to rainforest
destruction following a global campaign by Greenpeace. As part of its new commitments, Mattel is instructing its suppliers
to avoid wood fiber from companies “that are known to be involved in deforestation.”

In August, Metcash - owners of the IGA supermarket chain - dropped Asia Pulp and Paper group’s (APP) Australian subsidiary
Solaris for its role in the destruction of tiger habitat.

"We strongly recommend that all companies trading in forest products take a look at Mattel’s new policy and investigate
their supply chains. The era where companies take full responsibility for their entire supply chain is now here. Companies
failing to recognise this are jeopardizing our climate, our forests and their own brands,” said Greenpeace Forests
Campaigner, Reece Turner.

Using a combination of research and forensic testing, Greenpeace investigators showed that Mattel’s packaging used timber
from the rainforests of Indonesia, home to endangered species such as the Sumatran tiger.

Hausmann run PR for P&G’s Ambi Pur campaign

In September, P&G owned air-freshening product, Ambi Pur, ran with a three day garbage truck experiential tour in Sydney
bringing to life the experiments shown in the P&G TV commercials.

Hausmann ran the experiential campaign for Ambi Pur called Breathe Happy, using a garbage truck fitted with a video
camera that filmed (with their consent) individuals with the footage uploaded onto Ambi Pur’s Facebook page.

The Ambi Pur TVC included two of Australia’s top mummy bloggers, Brenda Ghaddi from Mummy Time and Emma Healey
from What’s in Emma’s Brain. Hausmann were involved in securing and managing the mummy blogger engagement in the
social experiment-style TVC and encouraged them to blog about it afterwards. You can see their blog posts here and here.

Hausmann were involved in the social media through the creation of a Facebook page, but the conversations started by the
status updates were handled internally by the client’s PR team. Ambi Pur have launched a competition via their Facebook
page — offering the chance to win their very own ‘breathe happy’ experience with a New Zealand holiday valued at $15,000.
The competition mechanics have been handled by Hausmann and the Facebook app has been designed by an external
agency.

Aust Government to match donations to Red Cross

The Australian Government will match donations to The Red Cross dollar for dollar in the next two months for the Red Cross
East Africa Drought Appeal 2011. Red Cross is currently providing emergency food, water and health care to thousands of
people in Somalia and Kenya, with a focus on malnourished children, pregnant women and breastfeeding mothers. To date,
it has provided tank water and improved access to supplies of safe drinking water, such as via redrilled bores, to more than
770,000 people in Kenya and Somalia, protein and vitamin-enriched porridge meals to 61,000 school children in Kenya, and
25,000 farmers with seeds to grow crops. Donations can be made online at www.redcross.org.au or by calling 1800 811 700.




Lewis PR report on social media trends

Lewis PR have published a white paper on social media - a practical guide to social media, based on the agency’s global
experience of deploying more than 100 campaigns.

http://publish.lewispr.com/whitepapers/globalsocialchallenge/

Liquid Ideas wins Singapore Airlines

Liguid Ideas has been appointed as the retained public relations and communications agency in Australia for Singapore
Airlines after a competitive pitch.

As part of its duties, Liquid Ideas will be actively publicising and promoting the Singapore Airlines brand including products
and services such as the International Culinary Panel, the modern Singapore Airlines fleet, supporting corporate
communications and managing events and activations.

The Singapore Airlines account win comes on the back of Liquid Ideas also having just been appointed to manage publicity
and media relations for the new SCG-based Sydney Sixers T20 side, set to star in a revamped domestic Twenty20 series
taking place this summer.

Other new Liquid Ideas’ clients acquired in the past two months include Kellogg’s, Toby’s Estate, De’Longhi, the National
Wine Show of Australia, Stella Artois and Pol Roger Champagne. To support the raft of new business wins, Liquid Ideas has
appointed 14 new staff members in the past 14 months with a full-time headcount now of 28.

Back row L-R: Melinda Griffith, Rebecca Kennedy, Louise Tran, Fiona O’Connor, Charmaine Glase, Allira Carroll, Helen Lear,
Jennifer Russell, Jemma Lee, Alison Shier, Kristen Grimley, Peta Barclay, Prue Semler, Stuart Gregor (Founder)

Front row L-R: Sylvia Fonseca, Kelly Ferguson, Sally Lewis, Tessa Kerestes, Jodie Hawkins, Louise Lynch, Sophie Steverson, Joy
Leaper, Tegan Flanagan



Maverick creates and launches NRMA campaign

An initiative conceived and implemented by independent engagement agency Maverick in partnership with NRMA
Businesswise has seen around 500 motorists participate in a drive through ‘stress test’ survey.

The survey results will be used by the NRMA in its campaign to better NSW roads for all member drivers, the results of which
will highlight the biggest stresses to drivers on road.

NRMA “brand ambassadors” invited motorists to stop at the NRMA stations which were set up at seven locations across
Sydney. Wearing video goggles to view different scenarios, motorists stress levels were measured in response to a series of
potentially stressful motoring situations.

Maxted Thomas PR appoints Richings as GM

Maxted Thomas PR has appointed Michelle Richings (right) as General Manager. In this newly
created position, Richings will manage the business operations in both the Sydney and Auckland
offices.

Richings brings to the position expertise in business and team management through her previous
agency roles and has worked on some of the world’s leading consumer brands across various
categories throughout her PR career.

Richings spent the last year as Managing Director at Mark Communications where she was
responsible for the firm's overall performance and revenue, reporting into the Head of Australian
Agencies for the Photon Group. Prior to this, she spent two years as Group Account Director at
Hausmann Communications, one of the country's leading consumer PR agencies.

Managing Director, lan Thomas, said: “The appointment of a General Manager to our business
will help us evolve the agency and continue to offer our clients world-class creative ideas and
strong strategic recommendations,” concluded Mr Thomas.

Maxted Thomas PR is a consumer PR agency, specialising in the beauty and lifestyle industries. Celebrating its 20th
anniversary next year, the agency has long-term client relationships with brands including NIVEA, Sebastian Professional for
P&G, Remington, Benefit Cosmetics and Burt’s Bees.

Keep Left PR launch Wine Selectors campaign

Melbourne-based PR and communications agency Keep Left PR launched wine distributor Wine Selectors latest campaign
showcasing the Hunter Valley’s best food and wine. The campaign uses food journalist and SBS TV Food Safari presenter,
Maeve O’Meara.

Ninemsn offers $5k to food blogger, create new food channel

Established and aspiring bloggers, foodies and home chefs alike, can enter to become ninemsn’s Food blogger by submitting
two 250-500 word pieces of writing http://recipefinder.ninemsn.com.au/bloggercomp/




Macleans competition: to win, your kids need great PR

Who needs a PR agency? Macleans have embraced the idea that their customers and competition entrants can help drive
the PR: as their website states: “... it isn’t enough just to submit an entry, your child needs to be able to promote themselves
too.”

The website encourages parents to think how they and their kids can generate PR for the brand/competition — see red circle
and arrows.
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Porter Novelli Secures Hart

Sally Hart, most recently Director of Strategy and Planning at Hill & Knowlton, has joined Porter Novelli Sydney as Principal
of the Consumer Lifestyle Practice to provide cover for Lisa Tantillo, who will be taking twelve months maternity leave from
October.
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The power of photography

What's wrong with this photo? (it’s a scan of an article in the
SMH Business section on 22/9/2011 featuring Paul Zara, the
new-ish CEO of ASX listed retailer David Jones Ltd)

Yes, he’s a photogenic CEO (tick), and he’s in the company’s
flagship store in Sydney’s CBD (tick). But take out the DJ staff
and his PR people in the background, and you’ll appreciate
why some commentators suggest the DJ share price is
travelling in the slow lane: where are the customers?

We're not suggesting PR folks copy Communist Party leaders
in countries like China and North Korea who bus in “rent a
crowds” to make their events look good for the media,
however, PRs should be mindful of how a good photo can
create a positive image for their organization. Think Oxford
Street (London), 5™ Avenue (New York) or Galeries Lafayette
(Paris); that’s the image required here.

Perhaps this photo should have been arranged on a Saturday afternoon before the AGM when the store is buzzing with
people? Hey, the photographer might even get a picture of the CEO talking to shoppers (hopefully buying stuff)

Remember the old PR adage: Image drives perception, perception is reality.

Sweetapple launches Inspire PR

Technology PR expert Georgia Sweetapple has left Blackie
McDonald PR and started her own agency, Inspire PR, providing a
full range of communications services to clients in the consumer
and business technology space.

Sweetapple has worked in the tech PR for over 12 years with
several of Australia's leading PR agencies and some of the world's
leading technology brands including, Panasonic, SANYO, EMC,
Trend Micro, Adobe Systems, Yahoo! Search Marketing and
Creative Labs.

Contact Georgia on gsweetapple@inspirepr.net.au




Sefiani wins Islamic funds manager, Crescent Wealth

Crescent Wealth, Australia’s first licensed Islamic wealth manager, has appointed Sefiani Communications Group to provide
public relations advice.

Sefiani will work with Crescent Wealth to raise its profile as the first Australian fund manager to offer an Islamic investment
option in the superannuation industry. As a new fund manager with expertise in a specialist area of socially responsible
investing, Crescent Wealth is targeting one of the emerging sectors in the industry.

Globally, Islamic finance is projected to double to about $1.5 trillion in 2012, with Australia expected to mirror that trend.

The account will be managed by Stuart Kelly (Account Director), Nick Owens, (Director) and Adam Bell (Senior Consultant).

Res Publica PR gets a world record for client

Res Publica PR was instrumental in helping Priceline and Sally Hansen achieve a Guinness World Record for the most nails
filed and varnished over eight hours.

Res Publica worked with Priceline
to coordinate the entire event,
from concept development,
liaising with Guinness World
Records, planning event logistics,
through to the execution on the
day (team photo, right).

The PR involved campaign
management as well as an
extensive media relations
campaign.

Res Publica approached all key
media prior to the event,
resulting in exposure for Priceline
on Channel Nine — TODAY Show,
Channel Seven — The Morning
Show, The Daily Telegraph online,
4BC radio, Mix 106.5 FM radio
and mX.

Res Publica also worked closely with Think Tank media, who coordinate social media for Priceline, for event teasers and
constant updates throughout the day.

Priceline wanted a program that was relevant to Australian women and addressed their worries and concerns. In 2010,
Priceline partnered with Pacific Magazines to conduct Australia’s Biggest Health check, a ground-breaking online survey in
which 26,000 respondents gave an accurate snapshot of the top health concerns of Australian women today. And so the
Priceline Sisterhood was born.

The Sisterhood raises awareness and funds for six charities that provide help and support to women in the areas of heart
health, mental health, family wellbeing and fighting cancer.



Manne bites Murdoch

Robert Manne is a Professor at La Trobe University; he’s a regular commentator on the media and journalism. His latest
article in the Quarterly Essay, headlined “Bad News”, shines a bright light on the editorial position of News Corporation’s
influential national broadsheet, The Australian.

Manne’s analysis is not just of The Australian newspaper, but detailed insights into it’s Editor and senior journalists; it is a
comprehensive analysis of how and why The Australian influences national politics, and whether it’s journalism and editorial
is fair and balanced. Manne describes in great detail how The Australian covers political leaders such as former PM Kevin
Rudd and Green’s leader Bob Brown (Brown has labeled parts of the Australian media, “the hate media”), as well as topics
like climate change and indigenous issues.

At over 120 pages, Manne’s article is almost a book. However, for those looking for an insight into Australian journalism and
politics, it’s a must read. Note that the article is titled “Bad News” with no question mark (i.e. it’s not “Bad News?” like it’s a
debate). Manne doesn’t write like a typical academic; this is journalism as opinionated as The Australian. Manne’s
conclusions in the final chapter (labeled “Australia’s Murdoch problems” in the plural) are political dynamite.

Shortly after the “Bad News” Quarterly Essay was published, The Australian responded with a four page “answer” in The
Weekend Australian of 17" & 18" September, titled “Setting the record straight”

Also of interest to PR practitioners...

Manne bites media monitoring

In what might be seen as collateral damage in Manne’s attack on The Australian, the author drops a mini bombshell on the
company providing media monitoring services to News Ltd; Media Monitors. On page 101 in the “Bad News” article, Manne
writes:

“Shortly after Media Watch Mitchell hired an “independent firm,” Media Monitors, to probe the question of anti-Greens
bias at The Australian. Media Monitors found the Australian’s coverage of the Greens only “slightly unfavourable.” |
conducted my own study. | found that in the month following the election the paper published fifty articles on the Greens
that were hostile and one that was friendly.”

Manne’s comments, specifically the use of quotes when describing Media Monitors as an “independent firm” and the
paragraphs afterwards where Manne compares Media Monitors survey results with his own survey results, and that of the
Commonwealth Library, question the corporate reputation of Media Monitors.

The PR Report asked Media Monitors about Manne’s comments, and if Media Monitors believed that Manne was stating
that Media Monitors did a bad job. It’s a challenging question, so we’re running their answer in full.

Patrick Baume, the Group Communications Manager for the Media Monitors Group, responded with the following:

“Media Monitors for many years has undertaken both quantitative and qualitative media analysis (including the piece of
analysis Mr Manne refers to in his essay) commissioned by leading journalists on a gratis basis as both a public service and of
course to showcase our abilities in this area. We believe, as | would think all of the readers of the PR Report do, in public
relations as a key part of our communications strategy. We have undertaken such research projects for a broad range of
journalists including Michelle Grattan and Michael Gordon from the Age, David Crowe from the Australian Financial Review,
Peter Hartcher from the Sydney Morning Herald, George Megalogenis from the Australian and many, many others.

There is one error in the article published in the Australian on 20 September 2010 relating to our content analysis of Greens
coverage in the Australian. The period we looked at was 23 August to 15 September, not 15 August to 23 September.

During that three and a half weeks we monitored 262 articles in the Australian mentioning the Greens. Each article was
given a favourability score out of 100, taking into account the tone of words used in describing the Greens or their actions or



statements, the use of favourable and unfavourable spokespeople, any favourable or unfavourable messages evident in the
article and the prominence of the article within the publication. Several analysts were used to undertake the analysis, and
their work was randomly quality checked.

We do not use a simple positive-neutral-negative three point analysis method, as a 100 point scale far more accurately
reflects the depth of favourability of each article and allows our clients far deeper insight into what has really happened with
their coverage. For example in one week a company might get three slightly favourable articles on deep inside pages of
three publications and one highly unfavourable article on page 3 of a major metro. A simple three point analysis would tell
you that the company’s coverage was 75% favourable during that week, which would of course be neither accurate nor
useful for measuring their ongoing communications strategy.

Mr Manne does not describe how he selected the 51 articles he analysed during the month following the election, which is
less than 20% of the number of articles in the Australian mentioning the Greens during that period. He makes no reference
to involving anyone else in the analysis. He also does not seem to entertain the possibility that a news item might be neither
“hostile” nor “friendly” but could be neutral, simply presenting facts, or balanced, with an equal amount of favourable and
unfavourable elements (both would score 50/100 on our scale). Needless to say that, based on the information provided by
Mr Manne in his essay, | am far more confident in the rigour and reliability of our analysis methodology than Mr Manne’s,
and have total confidence in both our independence and ability.

Mr Manne then refers to a Commonwealth Parliamentary Library study that found that the Australian’s editorial pages over
11 years were overall highly unfavourable to the Greens, which is exactly what our analysis (over three and a half weeks)

also found. Reading Geoff Elliott’s article all the way to the end would have saved them the time.”

Robert Manne declined to comment on questions sent by The PR Report before our publication date.

Sphere Public Relations wins Australian brand agency TANK

Sphere Public Relations, an Australian PR consultancy specialising in the digital, marketing and travel sectors has won the
TANK account. TANK is an independent branding agency, which specialises in developing brand culture around people’s
identities.

The TANK account will be headed up by Louise Roberts, supported by Account Director Lara Dawson and new Senior
Account Director, Catherine Hollyman, who are all based in Sydney.

Mamamia.com.au hires Foster

Beauty journalist Zoé Foster (pic, right) has been recruited by Mamamia.com.au as a
contributor writing beauty content exclusively for the site.

Previously the beauty director of Cosmopolitan and Harper’s BAZAAR magazines,
and Editor at Large of Primped.com.au, Foster will be contributing exclusive content
to Mamamia.com.au twice weekly, as well as working on other beauty related
projects within the website.

Foster’s books include beauty bible Amazing Face, novels Air Kisses and Playing the
Field as well as the relationships handbook Textbook Romance, which she co-
authored with Hamish Blake.
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Undertow Media launch PR campaign for Mars Snickers

Undertow Media launched The Snickers Sessions for Mars, using hip-hop artist Phrase and indie-band Miami Horror.
Undertow worked with MARS to drive publicity across street, music and youth press. Undertow Media also event managed a
pop-up performance by Miami Horror at the State Library of Victoria to launch the tracks on iTunes.

Undertow Media managed PR for hair stylist KEVIN.MURPHY at MSFW (Melbourne Spring Fashion Week), and ran PR for
Hotham Alpine Resort securing editorial write ups in Herald Sun, The Age, MTR radio and mX. Undertow hosted two group
“famil” trips attended by journalists from across the country. Undertow have moved to bigger offices in Richmond, Victoria

Waggener Edstrom buys into Buchan

As part of its global expansion strategy, multiservice communications agency Waggener Edstrom Worldwide has invested in
Buchan Consulting, a communications agency specialising in corporate and investor communications, stakeholder
management, and business and economic policy. Led by Tom Buchan for 25 years, the agency has offices in Melbourne and
Sydney.

Wasamedia wins Anantara account

Anantara Hotels, Resorts and Spas have appointed Sydney-based PR agency Wasamedia to
represent the hotel group in the Australian market. Wasamedia’s core brief is to promote
the key properties in the portfolio, launch new properties and educate the Australian
market about Anantara’s corporate social responsibility projects in each of its locations.

David Wasserman opened Wasamedia in 2002 and went on to spearhead the re-launch of
the Hilton Hotel Sydney in 2005, as well as managing projects for Hilton throughout the
Asia-Pacific region. Photo: L-R: David Wasserman, Krissie Vitasa and George Redmond




Dawn Till Dusk PR raises profile of Ocsober

Sarah Findlay, Founder of Dawn Till Dusk PR, has recruited a number of celebrities to raise
the profile of charity event, Ocsober, which raises funds for Life Education.

Money raised by Ocsober is used to put children through innovative drug and health
education programs. Australian readers may remember Healthy Harold (giraffe mascot) and
the Life Education van at school. Life Education visits 600,000 school kids each year.

Photo : Findlay (seated) with Alex Fevola, Victorian Ambassador for Ocsober.

Paul Wheelton, Chairman of Life Education is impressed with the PR services provided by
Findlay, saying: “We have never experienced this sort of publicity for Life Education in my
time with the organization. Sarah has the right combination of enthusiasm and energy that is

missing so much from PR agents that | have used previously.”

To donate click here: http://www.everydayhero.com.au/sarah findlay

Snippets

Hill & Knowlton Australia running PR for Tourism New Zealand’s South Island Road Trip campaign. Partnering with several
other tourism bodies both locally and New Zealand based, Tourism New Zealand has initiated a campaign suggesting
Australians take a scenic summer road trip in New Zealand’s South Islands.

STW news: Newcastle based communications and advertising agency, Enigma, is to merge with Peach Advertising

The Ten Network has appointed Anthony Flannery to head of news and current affairs starting in January. He replaces
Dermot O’Brien who will become network editorial manager

Garry Linnell is the new National Editor, Metro Media, at Fairfax, a new position. Linnell has responsibility for the following
sections in print and digital: Business Day, Money and Investor; Travel; Drive; Food and Wine.

Sydney based B2B boutique agency, Heusler Public Relations, has desk space to share with senior PR practitioner; ideal
opportunity for someone looking to leave home or set up consultancy. Integrating work a possibility too. Office in Potts
Point, close to Sydney CBD. Call Elizabeth Heusler on (02) 8354-1131

Peter Taylor, formerly Telstra public affairs, moves to new role as Director Corporate Affairs with Carnival Australia
Mandi Bateson leaves Hill & Knowlton for sister WPP agency Mindshare

Currie Communications now has a USA/Florida affiliate through its network, the Public Relations Global Network; the
Miami-based Conroy Martinez Group is the 41st agency to join the PRGN

Crowdsourcing: 99designs, an online market for crowdsourcing design, has combined forces with Dynamic Business
magazine to crowdsource Dynamic Business' November cover. The winner will also receive $1,000 and a profile in the
publication.

Government relations: The McKell Institute is a new think tank that aims to counter the influence of the right-wing think
tanks. Union boss Paul Howes and co-founder of lobbying group Hawker Britton, Bruce Hawker, are on the board.

Government Relations handbook from The Royal Australasian College of Physicians; how to differentiate between
lobbying and advocacy http://www.theprreport.com/past-events




A new short film, Tagged, has been developed by the Australian Communications and Media Authority (ACMA) to help
educate young people about cyberbullying, sexting and protecting their digital reputation.

Magnum PR has won the Robomaid Australia PR account for the next six months after winning a three-way competitive
pitch. Magnum PR celebrated their 6th birthday in September.

Fleishman-Hillard wins PR account for Korea Summit: http://tinyurl.com/3dfjikyw

The PR Group has won three new accounts: Thomas Duryea Consulting, Servcorp and Groceryrun.com.au.

PPR Perth expands the team: Professional Public Relations (PPR) Perth has appointed Lara Green and Regina Titelius as
Account Managers.

Queensland based Publicity Queen have been appointed to manage the PR for George Clooney and Martha Stewart’s
Australian visit in December.

Correction

PR agency Agent99 are 5 years old, not 3, as stated in the previous issue. Our apologies.

Internship article

This month’s intern article is by Jessica McGlinchey, who recently completed her Public Relations degree at RMIT University
and is now full time with Buchan Consulting.

‘Tired of all work, no pay’ — turning your internship into a full time
position

After several internship/work experiences and event volunteering to gain industry insight, ‘I’'m tired of all work, no pay’. But
now as | finish my degree and put my internship days behind me, | am finally being rewarded for my efforts and have turned
my latest internship into a full-time position at Buchan Consulting.

Buchan Consulting, a communications agency operating out of Melbourne and Sydney, specialises in corporate and investor
communications, and stakeholder management. It is an exciting time to be joining the Buchan team with the recent
announcement of a partnership with global agency Waggener Edstrom Worldwide.

My role as Account Executive is providing me with rewarding challenges as | apply my university knowledge towards client
projects. | am constantly receiving mentoring and feedback from the managers and directors at Buchan. But importantly, I'm
given the scope to work autonomously on a variety of media relations and digital projects- learning to prioritise and juggle in
true consultancy style.

Taking a proactive approach to work experience and internships throughout your degree - and not leaving it until your final
semester - will be sure to offer you experience in a range of PR functionalities and give your resume the ultimate edge.
Having gained insights into consumer, not-for-profit, in-house communications, broadcast, and print media, it made my
decision to stay on at Buchan easy, as | knew what | was looking for in terms of thought-provoking content and clients, and
an environment that would foster my professional growth and development.

Turning an internship into a full time position at the end of your degree is for many, the ultimate outcome. But don’t be
disappointed if it does not result in automatic employment; use these opportunities to build wider networks.



My Top 5 Intern Tips:

Be proactive. Do (at least) one internship each year of your degree, as it shows you’re enthusiastic and driven.
Tackle all tasks with a positive attitude. Even if a task seems menial, smile.

Don’t under estimate your own abilities and worth.

Never be late, Tweet or status update on the job. Unless using social media is part of your job description, never
update your status or tweet how much you wish it were the weekend.

5. Don’t leave it too late. Don’t wait months after completion to ask for letters of recommendation or to invite
colleagues to join your LinkedIn network.

Ll S

T: @jessmcglinchey

Editor’s note: We welcome enquiries and submissions from companies, PR agencies and Universities wanting to discuss or
nominate their intern programs. Please email glen@theprreport.com

Events around town:

Gruen guru

Representing the PR industry amongst a sea of ad men, Kim McKay (in
centre of photo, right) of Momentum?2 appeared on The Gruen Planet panel
to discuss all things “branding and spin” (as the show labels itself).

The show is broadcast on the ABC and was created and produced by
Andrew Denton’s independent production company Zapruder’s Other Films.
The Gruen series is co-written and co-created by Jon Casimir, a former
journalist. It’s a ratings winner for the ABC, but now in its fourth year, it
needed freshing. The producers are conscious of never standing still, and
have adapted the show to ensure it stays popular and at the top of the
ratings scale (not always a top priority at the ABC); hence the expansion
from discussing just “advertising” to discussing “how everything gets branded and spun”

The show is filmed the day before it’s broadcast so the panel can discuss the hot/topical issues of the day. This certainly adds
to the excitement, although the tight turnaround time means the editing is sometimes rushed, and the show doesn’t always
“flow” as well as the previous series. The panel conversations do feel a bit disjointed (and being a boys club, they cut too
many of Kim’s comments!). In addition, for PR practitioners, the “ad men” are sometimes out of their depth when talking
about media and PR. Gruen regulars Todd Sampson and Russell Howcroft are very polished communicators and are set up to
provide a bit of tension; Todd wears funky t-shirts and attempts to be the ethical side of adland, whereas Russell is
dependably revenue focused and wears a pinstripe suit to indicate he’s the business end of adland.

Tickets to the show are free and taping is approx 1.5 hours the day before the show is broadcast. The PR Report has heard

that the live show is excellent as all panel members get to comment in full on the topics and case studies. Given the ABC has
two other digital TV channels (often full of repeats), you’d think they’d run a 1 hour version on ABC2... (memo to Mark Scott)

BuzzNumbers presents on online media monitoring

Jessica Whitaker from BuzzNumbers gives a presentation to the Hotwire PR team in their very swish
new offices in Sydney.




RMIT PR students launch networking group

Students at RMIT have banded together to create their own PR student society with the aim of integrating industry
expertise into the campus life of RMIT students. The Society works towards creating stronger links between the PR industry
and the course. Holding their first event, “Industry Secrets”, students were given the opportunity to meet and mingle with

—

PR practitioners. i

Keynote speaker and General Manager of Public Affairs for Cricket
Australia, Peter Young, spoke of his experiences within the industry
and how he’s gone from typewriting to twittering.

Photo: from left to right includes: Sam Regester, Jodie Artis

(Progressive PR), Bella Anderson, Jessica McGlinchey (Buchan) and
Gemma Browne

Hill & Knowlton wins pharma PR award
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Sanofi Pasteur won the Best PR Campaign Award at the 2011 PRIME
Awards. The awards recognize marketing and PR effectiveness in
the pharmaceutical industry in Australia.

Rory O’Connor, H&K; Will Collie, Sanofi; Melissa Chlad, H&K; Russell
Jacobson, Sanofi; Sue Cook, H&K, Brenda Leung, Etcom

Digital Parents Unplugged, founded by Brenda Gaddi, met in
Sydney to discuss the relationship between bloggers and
brands/PRs. Many business cards were exchanged at the bar
afterwards.

http://digitalparentsunplugged.com.au




Job of the Month

PR: Senior Account Director (Major Consumer Brands) — SYDNEY $100k-130k

Brilliant opportunity to join one of Sydney’s most in-demand PR agencies.

With an enviable track record for first class results this independent consultancy has attracted some of the most
well known and exciting brands in the digital, technology and major consumer goods sectors. The business is keen
to appoint a proven and creatively insightful AD to support a brilliant team and a portfolio if their most exciting
client brands.

You should have proven consumer brand experience, be a competent leader of people and thrive on delivering
first class results.

You have at least 6 +years experience in PR consultancy, and aspire to be a practice head of the best brands
division in Sydney.

Contact Jeremy Wrench

E: jobs@capstone-careers.com

Tel: 03 9827 7277

W: www.capstone-careers.com




Capstone Careers provides specialist permanent recruitment services to the Public Relations, Corporate
Cﬂ DS*Q ne Affairs and Marketing Communications industry. Capstone is led by Jeremy Wrench, MPRIA, and guided
Careers pypjs 16 years of experience in international PR consulting and senior management

SYDNEY ROLES:

PR: SAE/AM (Ethical Health) — SYDNEY - to $80k

This is a genuine career defining opportunity for a proven and experienced SAE/AM with one of Sydney’s most respected, and almost
certainly, most successful independent consultancies. The agency has outstanding reputation for professionalism, and strong culture of
teamwork and commitment to personal development as well as a happy and down to earth team with positive work life balance. Their
commitment to excellence is wining international recognition and considerable business growth as well as a very happy and stable client
base. You should have 3+ years in consulting and a proven track record in the ethical healthcare consulting sector or for a healthcare
organisation or patient representative group.

PR: Account Director (Consumer) — SYDNEY - $110k+

One of Australia’s most influential and admired consultancies is requires a new senior team member to lead its career defining client
portfolio. You will bring insights and solid experience of consumer & lifestyle trends, underwritten by natural and interest in, and proven
ability to leverage, social media. A natural leader you thrive on delivering strategic direction and enjoy the challenge of business
development. You should have at least 6+ years experience within a PR agency environment and be driven by working with some of the
most exciting and compelling businesses in your sector.

PR: Account Director (Technology) — SYDNEY - S$Neg.

This impressive and rapidly growing independent agency requires a new senior team member to take a leadership role within its well
very highly respected Technology practice division. You will bring insights and considerable experience in B2B and (primarily) B2C
technology, underwritten by natural leadership and relationship management skills. You have proven ability and flexibility to lead both
enterprise and consumer focused programs. A natural team leader you thrive on delivering strategic counsel at the highest level and
enjoy the challenge of further business development. 7-10 years experience.

PR: Group Account Director (Corporate) — SYDNEY — $$ Negotiable

A brilliant opportunity to lead a highly professional and exceptionally well qualified team within this award winning and respected
Sydney based consultancy with an impressive and very stable/happy client portfolio. You have proven and extensive experience in
corporate communications, sound issues management expertise and broad industry sector knowledge and experience. A natural people
manager and leader you pride yourself on your ability to provide strategic counsel at the most senior level. 10+ years relevant experience
required.

MELBOURNE ROLES

PR: Account Coordinator (Consumer/Lifestyle) — Melbourne - $30k-$35k+

Brilliant entry level opportunity for a enthusiastic, intelligent and motivated consultant to join one of Melbourne’s most respected
consumer PR consultancy’s. You ideally have 6 months or more experience in a similar role and are key to join a highly supportive and
creative team working on challenging and exciting brands.

PR: Senior Counsel/Practice Head (Corporate / Issues Management)— MELBOURNE —$160k+ negotiable

This very highly regarded, highly awarded and exceptionally well run Melbourne consultancy is looking to appoint a senior practitioner
further strengthen its offer in the corporate comms/issues management space. You will have a proven track record of proving senior
counsel and insights at the highest level and sound ability to strategically navigate difficult and challenging issues, crisis and or change
management programs. You thrive on challenging and complex subject matter and have diverse industry knowledge and experience. You
should have 10+ years communications experience with the majority of that time being within professional communications
consultancy.

Enquiries and applications should be directed to Jeremy Wrench, MPRIA:

E: jobs@capstone-careers.com
T:03 9827 7277

To learn more about these roles or about Capstone Careers go to: W: www.capstone-careers.com




WELLINGTON’S

Wellington’s Recruitment Pty Ltd was established in July 2004 by Amanda Wellington (pictured), an
experienced recruiter with over 15 years’ experience working in specialist recruitment agencies for the
Communications industry. Wellington's Recruitment is a specialist recruitment agency and is focused
on the permanent recruitment of middle to senior management in PR, Corporate Communications,
Marketing Communications and Advertising both in an agency and client side environment.

PR GAD/Team Leader - Cotporate/B2B Circa $150K

If you’re looking to run a Corporate team and make your mark in a well-known, reputable PR firm that is recognised
globally for the work it produces then look no further. Degree and 10+ years of PR exp. req. including team
management.

PR Team Leader - Consumer Circa $140K

A brilliant opportunity to join a thriving cutting edge PR agency as the head of the consumer practice! You will report
to a "go-getter" MD and will have the support of an experienced team! You will be tertiary qualified ideally with around
8+ years of agency PR experience. Expertise in Youth Markets, Beverages, FMCG, Social Media and Experiential
would be well viewed. You will enjoy working with a team of like-minded practitioners who are good fun, talented and
inspiring! So if you’re an SAD looking to take the next step this role would be ideal!

PR SAD - Corporate/Finance! Circa $120K-$140K

To apply for this role you should be degree qualified and have at least 7+ years of PR agency experience in
corporate/finance PR, strong business acumen, local media contacts and the ability to operate with limited supervision
managing clients effectively.

PR AD - Consumer/Experiential - Top Integrated Agency! $110K

You will be degree qualified and ideally should have at least 7+ years of consumer PR agency experience, some
expetience in experiential/events and a genuine desire to work in a fast paced and cutting edge integrated yet boutique
agency that loves to push the boundaries!

PR Consumer AE/SAE - Top Brands! $50K-$60K

Are you a top notch AE/SAE with local media contacts? This professional and structured agency offers training &
development and plenty of scope to progress up the ranks in the short term once your ability is proven! Degree and
min. 18 mths of exp. req.

PR AD & SAD - Consumer Lifestyle - Melbourne Based! $110K-$130K

This agency is creative & cutting-edge giving you the chance to work on some of the best brands in the world! Ideally
you will be tertiary qualified with 8+ years of consumer PR agency experience and an ability to work in a high energy
and fun environment!

Applications or enquiries should be directed to Amanda Wellington

WELLINGTON’S RECRUITMENT PTY LTD, PO BOX 1249, NORTH SYDNEY, 2059
PH: (02) 9959 2488 FAX: (02) 9959 2244 ACN: 107 949 333
Email: careers@wellingtons.net.au Website: www.wellingtons.net.au
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Contact Ike Levick
on 0405 218 626 or email
ilevick@saltshein.com.au
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Contact Claire Radcliffe
on 0415 835 266 or email
cradcliffe@saltshein.com.au

“I was impressed with the
help I received from

Salt & Shein. | felt positive
that my best interests were
at heart ... I had someone
friendly to advise me through
the daunting process of job
hunting ... and secured an
ideal job through them ..."”

“Their service is honest, fast,
and on-brief every time ...
They know our company
culture well and take the
time to fully understand our
requirements ... Plus, they're
just straight up nice people
to work with.”

SAD and above, Financial Services and Technology
e Contact us to find out about some great senior roles in these sectors

Account Director, Tech/Corporate/Consumer

e  Amazing opportunity to work with a leading independent PR agency
e Leverage your tech background to work on a wide of clients

e 2iCrole to fast-growing Sydney feam

e High performance culture

Account Director, Consumer

e Manage ateam of four people

e Advise and provide strategic counsel to an exceptional client roster
e Greatf open-plan, team culture

Senior Account Director, Consumer

e  Work for one of Sydney’s largest independent PR agencies

e Join and manage a well-established team

e  Work closely with challenging clients who demand exceptional results
e Make the most of a great location

Account Manager, Consumer

e Award winning agency

e Workin the food/FMCG space

e Ideally you will have good food media contacts
e GCreatf team, fantastic AE in support

Senior Account Executive, Healthcare/Community Engagement

e Top level SAE or recently promoted AM, ideally with digital
experience

e Great team and management, excellent development

e High performance agency, city based, low stress environment

AM/SAM, Social Media/Digital, Corporate & Consumer

e Top independent agency, highly respected, excellent development
e  Work on creative campaigns with big brands and listed companies
¢ Inhouse or agency background

e City based, flexible working environment, low turnover

Senior Consultant (AM/SAM), Corporate & Consumer, 12 month contract
e Greatf opportunity to develop management experience

e Sfrong relationship builder and ideas generator

e Part of global group - fun, friendly, interactive agency

Account Manager/Senior Account Manager, Consumer
o Staff happiness and work/life balance comes first with this agency
e Exciting brands, great team, amazing offices!

Level 46, 1 Farrer Place, Governor Phillip Tower Sydney NSW 2000

www .saltshein.com.au



“PR AGENCIES ARE ENJOYING SIGNIFICANT GROWTH IN CHALLENGING ECONOMIC TIMES. BE
PART OF STABLE TEAMS WORKING ON ESTABLISHED AND STEADY BRANDS. ENJOY CAREER
GROWTH AND PROGRESSION. THINK AGENCY!”

MANAGING DIRECTOR - Singapore-based $ NEG
e Multi-national agency requires new Market Leader for Singapore office

e Rare chance to work in profile regional role at one of the world’s best known and

respected agencies — a leading global communications, counseling & PR firm

Demonstrate skills as both a senior counselor and practitioner

Must have led local/regional/global client relationships at senior level

Must have a proven track record of managing and profitably operating an office

You will have approx 12-16 years within the PR and comms arena

PRACTICE LEADER — Consumer Brand $120-140K + super
Established, respected multinational seeks new leader for consumer brand team

Exciting, fun brands and untapped potential to grow and mould team

Stable team and client portfolio

Full-service agency enjoying global framework

Career opportunity for senior practitioner or talented AD/SAD wanting to move upwards

SAD/GAD - Consumer/lifestyle $120-140K incl.
e Popular and respected integrated agency seeking superior practitioner

e Creative and dynamic environment — blue-chip brands

e Rare chance to join the agency on many people’s “hit list”!

e New position created out of growth — unlimited potential

ACCOUNT DIRECTOR/SAD - Lifestyle/FMCG/aviation $100-130K incl.
e Be part of the action at this enviable consumer specialist agency

e | arge budgets, dynamic and cutting edge campaigns, strategic depth

e |ntegrated approach and progressive training

e Stunning offices and great staff incentives/benefits

ACCOUNT DIRECTOR — B2B/Corporate $100K incl.
e Award winning independent agency with emphasis on work life balance

e Will consider 4 day a week / part-time applicants (on site créche offering free child care)

e Long-term clients across environmental/education/training/resources

e Strong agency skills and ability to manage staff and develop new business essential

ACCOUNT DIRECTOR — Telco/Tech/B2B $100K incl.
e Work on one key client and immerse yourself in this massive brand

e Brilliant opportunity to be part of an expanding team with exciting growth plans

e | eading independent Trans-Tasman agency

e Attracting sharp, insightful thinkers with commercial nous

SENIOR ACCOUNT MANAGER - Healthcare/Wellness $85K incl.
e Chance to be part of a growing team in large buoyant agency

e Work with senior practitioners on diverse and thought-provoking campaigns

e Enjoy creativity and edgy thinking

e Brilliant working conditions and career development




Late news:

The role of the media in reporting
psychosocial issues during disasters:
Monday, Fukushima in the spotlight

17" October, 2011 Guest presenter:

Michael Gillies-Smith

Media Advisor - Emergencies
Australian Red Cross

VENUE Mandala Foundation, Level 1, 19-21 Argyle Place South, Carlton, VIC
TIME 3-5pm
REGISTER Free, no charge. Amanda Allan amanda@mandalafoundation.org.au or (+61 3) 9005 0808

DISTANCE PARTICIPATION: For those joining this meeting by Skype please register no later than the morning of the
seminar. Mandala Skype: mandala.foundation.inc

Have you got news for The PR Report?

Who?

Contact glen@theprreport.com Tel: + 612 9476 3333

What?

e Account wins, new staff, new campaigns (agency and in-house campaign news welcome)
e Perspectives on PR

When?

e Copy deadline 10" of each month
e Over 6800 PR people read The PR Report
e Subscriber list: http://www.theprreport.com.au/who-reads-the-pr-report

Where?

Si for th |

iR The PR Report
Why?

The PR Report ensures you stay informed on news and trends in the PR industry, so you can make the best decisions for your
career, your agency and your organization. We aim to be the industry newsletter for PR practitioners in Australia.



