





Hill & Knowlton have already started work on the project according to Sue Cook, Managing Director of Hill & Knowlton
Australia: “H&K has a highly skilled team who have started work on the strategy and initial materials for this project, but as
implementation ramps up, we will be looking to make additional hires.”

According to Cook, one of the key reasons for H&K's appointment was the integrated offer: “We presented a team led by
the Health practice, but including people from our Public Affairs, Consumer and Technology teams, so this is an account that
is truly across the agency. The introduction of personally controlled electronic health records will affect all Australians so the
key imperative will be people who are good communicators, particularly on a community level.”

Cook added: “Opportunities to work on communications strategies of this importance don’t come up often. We are also
looking to recruit new staff into our health team as a result.”

Edelman MD apologies to Hill & Knowlton

Michelle Hutton, now MD of Edelman Australia, has apologized unreservedly to Hill & Knowlton for soliciting clients and
staff from H&K after she moved from H&K to Edelman. The apology was made by Michelle Hutton and Anna MacIntosh
following an out of court settlement, commenced by Hill & Knowlton in the Supreme Court of New South Wales, against
Hutton, Maclntosh and Edelman.

The out of court settlement avoids expensive legal action and the embarrassment of airing information in court. According
to a source close to the two agencies, Hutton was given a 12 month non-compete clause after leaving H&K and Edelman
have paid compensation to Hill & Knowlton, but the amount is unknown.

Flourish PR wins ARN publicity account

Flourish PR have won the publicity account for Australian Radio Network (ARN) which will see Flourish coordinating all of
ARN'’s Melbourne-based publicity activities. This includes working with radio stations MIX 101.1FM and Gold 104.3FM to
assist in raising the profile for on-air talent and radio shows for the Melbourne market.

Flourish PR is a boutique agency located in South Yarra in Melbourne, specialising in entertainment, music and lifestyle
public relations. Clients include: Rock of Ages, The Addams Family, Guy Sebastian, Chris Sebastian, Radio INK, The
Gangsters’ Ball, Make-A-Wish Australia, Celebrity Slim, North Star Cruises, Fernwood Women’s Gyms and the Australian
tours for Stevie Nicks, Motley Crue, Bret Michaels, Def Leppard, Heart, Roxette, Brian Wilson, Cecilia Bartoli, Roxy Music, ZZ
Top, Chicago, Guns N’ Roses, Chris Isaak and Lily Tomlin.

Director of Flourish PR is Angela Ceberano. Ceberano has 10+ years in PR including being the National Publicity Manager at
Sony Music Entertainment where she worked local and international artists in the entertainment industry.

BENCH PR wins C3 Business Solutions account

BENCH PR have won the PR account for Australian information
management company C3 Business Solutions. C3 Business Solutions
specialises in developing business intelligence strategies for large private
and public sector organisations.

BENCH PR 3" birthday celebration: a mix of clients, journalists and BENCH
PR supporters attended. Photo - Anthony Caruana (freelance journalist),
Jessica Sealby (senior consultant at BENCH PR) and Steve Pogonowski.




Brands treat Aussie bloggers like journalists: Bloggers preparing
submissions for New York 2012

It's not official (who would officiate anyway?), but you know that when brands start flying bloggers around the world,
they’re putting bloggers in the same league as journalists. In Australia, brands have taken tentative steps to engage the
blogging community; invitations to local events, free samples, banner advertising and the like. However, the brand-blogger
relationship has now entered a new era, led by the global giants GSK and P&G.

Here’s the proof: GlaxoSmithKline sponsored three Australian Mummy Bloggers on an
all expenses paid trip to the USA.

Global pharmaceutical giant GlaxoSmithKline sponsored three Australian mummy
bloggers to attend “BlogHer”, a US blogging conference specifically for “mummy
bloggers” (stay-at-home mothers with their own blog)

PR agency Naked Communications, identified and coordinated the opportunity to align
GSK brands Ribena and Macleans with three of the top mummy bloggers in Australia —
Mrs. Woog (Woogsworld), Eden Riley (Edenland) and Brenda Gaddi (Mummytime) with
combined unique page views of 100,000 per month —to join bloggers at the conference
in San Diego (California) — photo (right) shows Brenda speaking at a “welcome home”
event in Sydney; organized to discuss the top trends in US blogging. Eden and Mrs Woog
were sponsored by Ribena (a cordial drink), and Brenda by Macleans (toothpaste).

The PR Report heard that QANTAS waved their “magic upgrade wand” and the flights
were upgraded from steerage to business. Now that’s not back of the bus treatment.

Naked Communications worked with each blogger to deliver engaging and relevant
content for their readers around Ribena and Macleans in the run-up to and during their BlogHer trip. Channel 10 TV show
“6.30 with George Negus” sent a reporter to interview the bloggers at the conference.

Get busy writing your sponsorship proposals for BlogHer in New York next year.

Nikki Parkinson, Founder of Styling You says “I was sponsored by three fashion and beauty brands to attend and speak at the
Aussie Bloggers Conference in Sydney in March. Next year I'm heading to the world's biggest female blogging conference,
BlogHer in New York. The event is just under 12 months away but | am already in talks with potential sponsors as it will give
those brands maximum benefit to plan and work with me as part of their digital marketing campaigns in 2012.”

What impresses the big brands and PR agencies? According to Nikki: “Brands are realising that bloggers can bring them an
engaged online audience that is unique when compared with traditional advertising, marketing and PR. With Styling You, |
bring to the table a unique monthly readership of 46,000 with 111,000 page views (Google Analytics, August 6, 2011).”

Another Australian blogger, Violet Le Beaux, says there is a general recognition in the corporate marketing world that
bloggers are important: “l am approached on a daily basis by PR agencies looking to promote products, brands or events.
Most companies will bulk email through generic press releases and information and so it's up to me if | think they are a good
fit for my readers and want to forge a relationship with that company.”

However, there are brands that put the effort into building the relationship; according to Violet: “In my experience while
many brands here are still warming to the idea of bloggers, some have really embraced them. One example of this is MOR
Cosmetics, | have a fantastic relationship with their PR team and they understand the differences between myself and
traditional media and work with me resulting in great outcomes from everyone's point of view.”



P&G sponsors blogger visit to Thailand

Global FMCG giant P&G recently sponsored Eden Riley (the wonderfully funny author of Edenland at
http://www.edenriley.com ) and Kelly Burstow (Be A Fun Mum http://beafunmum.com ) on a “scent journey” to Koh Samui
(Thailand) to promote P&G owned product, Ambi Pur (a toilet scent product) — all arranged by Sydney based PR agency
Hausmann Communications. Articles from the trip are on the blogs mentioned, and P&G will be launching a competition in
October for the product.

Industry sectors contain a diverse range of talent and skill sets; from the amateur to professional. According to Cindy Parker
of Four P’s Marketing: “Over the recent years | have seen an increase in Beauty Bloggers... it can be quite tricky to sort the
good from the bad. Some beauty blogs are set up by ex-beauty [magazine] editors and some are set up by girls in their 20’s
on their laptop in their bedroom who like makeup.”

Ex-beauty magazine editors now blogging include www.primped.com.au and www.mamamia.com.au

But the key factor for Parker is that bloggers help brands achieve top ranking on Google: “the reason we can’t discount
bloggers is that any product mentions on their sites helps gain a higher ranking in the search engines for the company
name.”

Another case study is fashion blogger Lady Melbourne, who was flown to Sydney to attend Mercedes Fashion Week
recently. Her sponsorship came from www.lastminute.com.au . Sydney was her second sponsored trip, Lady Melbourne was
previously sponsored to fly to Bendigo for a fashion exhibition. This sponsorship was organised through Nuffnang.

Sydney - http://www.ladymelbourne.com.au/2011/08/the-last-minute-way-i-ended-up-at-mbffs/

Apart from Google ranking, why else are brands treating (high traffic) bloggers like journalists? This quote says it all:

“My readers react to what | feature on my blog ... and by react | mean, head to the shops or
online to buy what they have read about. Best of all, they usually comment or email to tell me
they've done so”

Nikki Parkinson, Founder, Styling You

Nuffnang monetizes blogger network, offers blogger matching
service to brands

Product Talk is Nuffnang’s new initiative for public relations, creative and media agencies to help them engage with
Australian bloggers for their campaigns. The platform enables Nuffnang to offer a product to it’s blogger database (bloggers
that use the Nuffnang advertising platform) to get product reviews on blogs. No payment is given by Nuffnang to the
bloggers

How much do brands/agencies pay to list their product(s) on Nuffnang’s Product Talk? The service cost a flat rate of $6,500 +
Postage/Handling, which includes management of the campaign (managing queries from bloggers etc), an email to the
blogger network, distribution of the product, key messages, banner creation, 100,000 banners across the Nuffnang blogger
network and post campaign reporting.

Product Talk: http://www.nuffnang.com.au/what-is-product-talk

Nuffnang also own the Aussie Bloggers Forum website: http://aussiebloggersforum.com.au/viewforum.php?f=43




Undertow Media brings in investor

Hamish McLachlan, owner of media and production company “Ten Goals” and Channel Seven host has become a Director
and shareholder of Undertow Media.

Hamish will assist in driving new business activity in his role as Undertow Media Director. He will also serve as a director of
Undertow Media’s sister agency Bastion Sponsorship. Undertow Media recent wins include global giant CSL
Pharmaceuticals, Zuster, Aero Designs, The Unicorn Foundation and Origin.

Coal-seam gas group launches PR campaign

The campaign "We want CSG" has been created by the Australian Petroleum Production and Exploration Association
(APPEA) and funded by Australian and overseas owned energy companies including AGL, Santos, British Gas and
ConocoPhillips. The campaign will focus on the claim that CSG provides opportunities in regional communities in NSW and
Queensland.

Edelman Melbourne recruits Lefley as Digital Account Director

Edelman has expanded it’s Digital PR team adding Account Director, Alex Lefley, to their Melbourne office

Lefley’s background includes experience in food and beverage, healthcare and consumer technology brands. In his previous
role at the UK digital PR specialist, Shiny Red, he was responsible for the creation and implementation of award-winning
campaigns for Pfizer (Sabre and Communiqué) and Cobra Beer (Reputation Online), as well as management of social media
campaigns for Coors Light, Grolsch, Cadbury and American Express.

A native of London’s Digital Marketing community and, in Edelman’s words, an “automotive aficionado”, Lefley runs a
Posterous blog called Autop*rn (asterisk inserted)

Edelman launches investor relations division

Edelman will partner with trans-Tasman investor relations specialist, Intelligentsia, to
offer IR services in Australia.

Headed by former NZBIO Chief Executive, Bronwyn Dilley (pic, right), Intelligentsia
brings IR capabilities as well as experience with high growth, high tech and biotech
companies in both Australia and New Zealand.

Edelman will now offer an investor relations and stakeholder management service with
a broad strategic communications capability. This is marketed towards growth
companies looking to improve their profile and reputation in international markets
ahead of a capital raising.

The addition of an investor relations offer is a key step in Edelman’s diversification
strategy, and will provide greater capability in the firm’s financial services and M&A
practice for both public and private companies. The Edelman IR division will be run by
Grant Smith, General Manager of Edelman Melbourne.




Espresso wins Belkin ANZ account

Espresso Communications has been retained by Belkin Australia and New Zealand to manage all of its corporate and product
PR requirements following a competitive pitch process. Espresso will focus on profiling the Belkin product range which
extends across networking, mobility, commercial products as well as its power conserve range.

Beyond The Square wins new accounts, expand the team

As the result of recent business wins, PR agency Beyond The Square Communication has recruited two
new members to its’ team, Georgia Branch (on left) and Jessica Colacino (on right).

Jessica Colacino joins BTS as an Account Manager working across its food and beverage division with
clients including Inghams Enterprises, Aeroplane Jelly, Anathoth and Queen Fine Foods. Colacino brings
solid consumer PR knowledge having worked with a number of brands including Levi’s®, Body Science
and Camper.

Georgia Branch joins the team as an Account Executive with experience in outdoor leisure
organisations, as well as health and wellness brands already under her belt. Georgia will be working
with the company’s retail and leisure division on clients including Contours, Luna Park Sydney,
Jamberoo Action Park and Looksmart Alterations.

Recent business wins for the agency include Ingogo, Caffe Di Stefano Signature Label and Looksmart Alterations.

STW launches lobbying firm; Progressive Advisory

Andrew Johnson is the Managing Director for the new STW backed Government relations agency focusing on aligning
corporate strategy with the principles of progressive politics in Australia.

Johnson has over 15 years’ experience in senior strategic positions in Australia and overseas. In his former roles as CEO of
the Australian Republican Movement and CEO of the Australian Council of Social Service (ACOSS), Johnson has extensive
experience within the Australian political system, Green and progressive Senators and MPs and successful planning and
campaigning in progressive politics.

Snippets
Belinda Humphries starts at SUNCORP Personal Insurance as Communications Advisor — Mass Market
AGENT99 wins VENTI20 account: Venti20 have just launched POCKETBLADE reading glasses to Australia.

International airline Cathy Pacific scandal involving crew members http://tinyurl.com/3kujbl3

Victoria’s new Equal Opportunity Law now applies to ALL organisations (not just public sector as in Human Rights law). The
provisions require every organisation to have an EO Action Plan and take on a ‘positive duty’ ie be proactive in providing
equal opportunity to staff, their clients and the public.

Federal Government upcoming legislation agenda
http://www.dpmc.gov.au/parliamentary/docs/proposed legislation.pdf

Local Government Association of South Australia have released social media guidance, with SA's A Social Media Issues Paper
for SA Councils - Incorporating a Model Social Media Policy




Mescall adds to Moult’s distaste for anonymous comments on ad industry blogs/websites
http://www.australiancreative.com.au/news/mescall-slams-industry-blog-sites

NBN Co has appointed former Microsoft head of corporate communications Cathy Jamieson as Group Manager of Public
Information and Social Media. [A rather Orwellian title: you wonder who is GM of the non-Public Information]

Is a barn a large cage? Are chickens free to roam? ACCC takes Steggles to task over use of language:
http://www.adnews.com.au/adnews/free-roaming-chicken-claims-false-says-accc

The De Wintern Group wins PR account for Dodo (Australian owned telecommunications and energy provider)

Maxted Thomas PR wins gm photographics, a specialist in celebrity weddings, portrait shoots and portrait couture — a high
end, luxury fashion photography session

PR agencies in the news

Mark Textor, co-Founder of Crosby Textor, writes an article in the SMH asking for drivers to pass cyclists by at least a metre
http://www.smh.com.au/opinion/society-and-culture/for-cyclists-a-metre-matters-as-much-as-life-itself-20110902-

ljg2b.html

Michael West names PR agencies lobbying for the corporate Directors: Gavin Anderson and Hintons both get a mention
http://www.smh.com.au/business/off-the-hook-with-barely-a-slap-20110902-1jpwr.html

Founder of Dash PR, Christine Kardashian, scored a media hit with her link to a certain
American with the same surname.

Kardashian was featured on New Idea (magazine) and The Morning Show (TV)
The Morning Show clip — http://au.tv.yahoo.com/the-morning-show/video/-
/watch/25702981/the-aussie-kardashian/

Click PR wins BigCommerce PR account

BigCommerce has just raised a $15,000,000 series A round of capital. BigCommerce creates online shopping software that
powers nearly 20,000 online stores.

Click PR also recently launched small business group buying site Bizz Buzz, and will soon manage the launch of Paws for Life,
a new startup from entrepreneurs Kim Miller and Michael Frizell.

Click PR specialises in entrepreneurial and challenger brands, and also manages PR for Kogan, Freelancer.com, and eStore
Logistics.




Freelancer.com projects top $100m; Australia 5% of global total

Freelancer.com, a global online outsourcing marketplace, announced that the site has passed $100 million in user earnings,

5% of which originate from Australia.

Freelancer.com can be used to tap into a global labour force for PR and communications work.

The top 5 uses of Freelancers for PR professionals are:
1. Building media lists

Wb

The top five outsourcing countries are as follows:
1. United States 40%

Great Britain 10%

India 7%

Canada 5%

Australia 5%

vk wnN

Building profiles of companies in the industry you target

Monitoring press coverage on topics of interest

Building profiles of specific journalists (keeping track of their interests and angles)
Drafting pitches / responses based on aggregated data

Photon Group: still bleeding, but not as much as before

ASX listed marketing communications group, Photon Group (ASX: PGA), saw revenue for the year ending 30" June 2011
down slightly at $538m, EBITDA was positive but “net profit” was a loss of nearly $60m (although this was an improvement
on the previous year’s loss of $87m). Salaries (incl consultancy fees) were 46% of revenues; deferred consideration
(payments to owners of companies bought by Photon but paid at a later dates as per earn-out deals) was S40m.

On the plus side, debt was down and the organisation said they wouldn’t borrow too much again: or in the language of CEO
speak: “over time the company will target a lower level of overall gearing to better suit its natural operating leverage and

exposure to the economic cycle”
Share price history:

Left chart shows past six months March-Sept 2011

PHOTON GROUP LIMITED price history chart
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PPR secures four new event clients

Professional Public Relations (PPR) Melbourne has won four new accounts; all based on providing PR and promotion for
major events. The new wins are: Lavazza, The Australian Toy Hobby and Nursery Fair and Armageddon Multimedia
Exhibition. For the third year running, PPR heads up the public relations for Melbourne Spring Fashion Week, one of the City
of Melbourne’s premier events; the account was won after a competitive pitch.

PPR will manage the publicity for the Lavazza Marquee at this year’s Melbourne Cup Carnival, and will manage international
and national VIP attendance, media accreditation and publicity across the key race days.

PPR will also manage media relations for the Armageddon Multimedia Exhibition, one of Australia’s largest pop culture and
lifestyle events due to open in October; and the 2012 Australian Toy Hobby and Nursery Fair, an international trade event
which attracts more than 7000 traders and suppliers.

How much of PPR does WPP own?

PPR celebrated their 40" birthday this year; the agency now has 170 staff and is “majority owned” by WPP plc after the
Lazar family sold the agency to Sir Martin’s WPP. WPP, the global communications giant listed on the LSE, states that PPR is
a “subsidiary company” — which under UK definitions means WPP owns between 51%-100% of the business. PPR refused to
comment on the exact figure when contacted by The PR Report.

Photo shows the PPR Sydney team involved in managing the Emirates tour of
the Web Ellis Cup as part of the global Rugby World Cup Trophy tour.

In photo: Kelly Johnston, PPR Account Director — Emirates (2nd from left);
Dayle Sellars, PPR Snr Consultant (3rd from left); Nick Farr-Jones — Former
Australian Captain and Emirates RWC Trophy Ambassador (centre); Barry
Brown — Emirates Vice President Australasia (3rd from right); Peter O’Sullivan,
PPR National Director (2nd from right). This picture was taken at St
Augustine’s College, Brookvale.

Red Agency: new account wins, new staff hires

Red Agency has appointed three new staff on the back of new account wins. The agency has won more than 12 new
accounts over the past two months under guidance of GM James Wright. Wright started with Red Agency in April 2011,
immediately launching a new strategic vision and ethos for approaching new business. Red Agency is owned by French
company Havas

The new hires:
e Angela McCann as Associate Director. Angela’s experience includes David Jones, PR Manager at News International
and working as a consultant at Westfield.
e Sam Watson as Account Manager. Sam’s experience British Telecom, McDonald’s, the RSPCA and UK Transplant.
e Samantha Gavin as Account Manager from Sustainability Victoria where she was a Communications Consultant.

Red Agency's account wins include:

1. Sydney—NavGuard, a supplier of modern GPS navigation and tracking technology; janusNET, which provides
practical, cost effective Data Security and Loss Prevention systems; and, London & Partners, official promotional
agency for London.

2. Melbourne - DuPont Sustainable Solutions; Motorclassica, vintage and classic car show; Hilton Melbourne South
Wharf; Korean PVR maker Humax; rehydration product Hydralyte; South Australian Government; and, World AIDS
Day Dinner.

3. Brisbane — MEX, asset maintenance software company; and, Polaris, a green investment firm



IMPACT offers pro-bono PR for Scholastic for book on QLD floods

Children’s book publisher, Scholastic Australia, has signed IMPACT Communications Australia (IMPACT) to conduct three
publicity campaigns including the launch of Flood, its 'picture book with a purpose'.

Scholastic is contributing all net proceeds from the sale of Flood to the Premier’s Flood Disaster Relief Appeal, as well as
giving a free copy of the book to 6,000 Australian primary school libraries. IMPACT has undertaken the Flood publicity
campaign pro-bono.

Haystac Health division wins 2 new accounts

Haystac Health, the health communications division of PR agency Haystac, launched in 2006, has won the public relations
account for Ovarian Cancer Australia, including Ovarian Cancer Awareness Month and Teal Ribbon Day. The move follows
Haystac’s successful handling of media relations for Ovarian Cancer Australia’s 10th anniversary celebration and new
research funding announcement in July 2011.

Haystac Health has won the PR and communications account for CarbonKids, following a competitive pitch process.
CarbonKids is an education program run with CSIRO that focuses on climate change and sustainability. The Carbon Kids
education program is paid for by Bayer. Bayer has a focus on healthcare and crop science.

To cater for its expanding client base, Haystac Health has recruited David Leahy as a Senior Account Manager. David
previously worked for United Voice and Weber Shandwick.

Twenty3 wins KFC Big Bash cricket PR account

Sport and entertainment marketing consultancy Twenty3 Group has been appointed as the PR and Media agency for KFC Big
Bash cricket team, the Melbourne Stars. The consultancy has a number of high-profile sports clients including the PGA of
Australia, the Victoria Racing Club and Football Federation Australia.

Heading up the management of the Melbourne Stars’ PR and Media business at the Twenty3 Group will be new recruit
Jessica Cook who brings her recent experience managing media and communications for the Indian Premier League (IPL) in
India to the Melbourne Stars account.

Magnum PR wins three new clients

Sydney-based consumer PR agency, Magnum PR has won the following new accounts.

Underwear brand Moskova, owned by Quiksilver’s parent company, has selected Magnum PR to launch the action sports
label to Australian consumers. Quiksilver has also appointed Magnum PR to carry out brand building and athlete PR and
head-up the fashion and lifestyle PR for its men’s retail range in the approach to summer.

Multinational company 3M has appointed Magnum PR to handle a project for Command to promote its Picture Hanging
Strips. Following a three-way competitive pitch, 3M selected Magnum PR to publicise the range, working closely with Better
Homes and Gardens presenter, Tara Dennis.

UK-based company, Ashbloo, has also selected Magnum PR to head up the launch of two new health and lifestyle products
in Australia later this year. The client wins have also led to new offices in Surry Hills in central Sydney.




Nestle to launch happiness-health survey

http://www.ogilvypr.com.au/news/happy-healthy/

Note: also see the long running Deakin University “Wellbeing survey”, funded by Australian Unity, which has a focus on
health, body weight and other factors.
http://www.deakin.edu.au/research/acgol/auwbi/survey-reports/survey-010-report.pdf

Jack+bill pick winners for $30k pro-bono PR

Porter Novelli Melbourne’s pop-up public relations agency, jack + bill, announced the three emerging labels selected to
receive a share of $30,000 in pro-bono PR from the agency.

Children’s denim brand, Havoc Denim; Melbourne jewellery designers, Edenborough Evans and ready-to-wear women’s
label Bento will enter into a three-month public relations campaign under the jack + bill agency, drawing resources from
Porter Novelli Melbourne.

Porter Novelli Melbourne recruits Brown and Ganeshalingam

Zoe Brown and Arj Ganeshalingam have returned to the agency as Group Account
Director and Account Manager respectively, having both gained in-house experience in
the last twelve months.

Brown returns to Porter Novelli from her role as Public Relations Manager at National
Youth Mental Health Foundation headspace, while Ganeshalingam was part of the
media and public relations at Tennis Australia. The appointments follow recent new
business wins; Jam Factory redevelopment, Alzheimer’s Australia and extended work
with the “Are You a Pecan Fan?” initiative.

MamaMia monetizes the Mums

Mamamia.com.au, a website targeted at women, has introduced a social media offering
specifically for PR agencies and their clients.

The social media packages offer companies a “unique editorial environment” and access to
more than 65,000 women. It has been developed to provide brands with a platform to create
conversations with an engaged and receptive audience.

“Conversations are what make women buy — and Mamamia creates and nurtures those
conversations better than any other site,” Mamamia CEO Jason Lavigne said.

“Mamamia has the largest social media reach of any women's site in Australia and our targeted
social media offering provides companies with access to this influential army of potential brand
advocates.”

Social Media advertising packages start at $7,000.



A new twist on privatisation?

The NSW Government has announced a pilot tender for "Social Benefit Bonds". The idea being private investors can fund
social programs which generate returns and deliver positive social outcomes.

As reported in The Australian Financial Review, the bonds will be aimed at "reducing demand for foster care and lowering
reoffending rates among former prisoners through education and support services."

Hilton & Lantern Group ramp up PR for
Zeta Bar

The PR teams at Hilton Sydney and Lantern Group have managed the
media and PR for the “extreme cabaret” events held at Hilton Sydney’s
Zeta Bar every Friday night until the end of September.

L to R: Susan Hoerlein (Lantern Group Publicist), Tess Woolcock (Lantern
Group), Conrad Coleby (actor; All Saints, Home & Away).

Taurus Marketing celebrates 16 years in business

PR and marketing agency Taurus Marketing celebrates ‘Sweet 16’ years in business.
The company’s track record includes working with clients including KAZ, QBE and
Napoleon Perdis to achieve their business goals.

The agency was founded in 1995 by Sharon Williams (5" from left in photo).

Carrier bag media set to boom?

A small and portable version of outdoor
advertising

VOLUNTEERS NEEDED




Encouraging people to link to your social media websites/assets

Is your website the only link below your name on your email signature? Check out what links Sandi Logan, head of comms
for DIAC, has listed underneath his name on his email.

Sandi Logan

National Communications Manager
Department of Immigration and Citizenship
eM: sandi.logan@immi.gov.au

DIAC Facebook: www.facebook.com/DepartmentofimmigrationandCitizenship
DIAC Twitter: @SandiHLogan

DIAC YouTube: www.youtube.com/user/ImmiTV

DIAC Flickr: www.flickr.com/photos/diacimages/

DIAC Newsroom: www.newsroom.immi.gov.au

TNA wins 5 new accounts

The Trish Nicol Agency has won the following new accounts:

1. The Wearers Right — a national trade event aimed at providing a platform for fashion designers, buyers and retailers
to do business and mutually benefit one another.

2. Oneweardesign.com —is a soon-to-be launched website designed for fashionistas to sell their (lightly worn) clothing
in an environment dedicated to all things fashion.

3. George Gross and Harry Who —designers George Gross and Harry Watt have remained one of Australia’s leading
fashion partnerships.

4. Florsheim — a classic American style footwear label that can boast a century of success in the accessories arena.

5. Stella and Minx — a luxurious body wear label that has burst onto the Australian fashion scene with their range of
body wear.

Survey maps online influence for fin services sector

Social media now dominates our lives, but how credible is it perceived to be and can it be used as a tool for attracting new
advice customers?

NAB’s bold use of social media to engage existing customers and attract new customers shone a light on the tools being
employed by financial services companies to reach out to their target markets.

Interim findings from CoreData’s latest Investor Sentiment Index reveal that usage doesn’t necessarily translate to
credibility, and that companies attempting to use social media to drive referrals may be wasting their time.

While there are over 350 million Facebook members and 200 million twitter users worldwide, very few trust the sites as
credible information sources. CoreData’s Investor Sentiment Index for Q3 included a new section on the credibility of social
media sites, to complement the existing sentiment data. The interim findings were based on a sample of 488 people.

The below word cloud shows the social media sites that are considered to have the most credibility in terms of being able to
trust the opinions that are expressed. The bigger the word, the more respondents voted for that site or medium.



Q: Which social media sites do you think have the most credibility in terms of being able to trust the opinions that are
expressed?
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The number of those who would consider choosing a financial adviser or recommending a financial adviser based on
comments or recommendations on social media sites was very low. Approximately three quarters have not considered
choosing a financial adviser based on comments in social media in the past, and would not consider doing so in the future. A
further three quarters said they wouldn’t consider recommending an adviser this way either.

Less than 2% have or would consider choosing a financial adviser based on comments or recommendations on social media
sites, suggesting very few people view social media sites as a credible source for choosing a financial adviser.

Q: Have you ever, or would you consider, choosing a financial adviser based on comments or recommendations on social
media sites? Have you ever, or would you consider, recommending a financial adviser through social media sites?
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sites?

® Mo, have not done so in the past and would not consider in future
®%es, have not dene so inthe past but would consider in future
='es, have done so inthe past
5 Don't know
n=4RR
Reaching customers through social media sites may be the way of the future but careful consideration must be paid to the
type of social media platform used as not all social media sites are created equal when it comes to perceived credibility.
Article published with permission from Burning pants
http://www.burning-pants.com/2011/08/purely-entertainment




Mantra Group hires Peverell for PR role

Australian hotels company, Mantra Group has appointed Yvette Peverell as their new Public Relations Manager for Australia
and New Zealand.

Peverell joins Mantra Group as it rolls out significant marketing initiatives for the Peppers, Mantra and Breakfree brands
including an association between Peppers Retreats, Resorts and Hotels with the popular MasterChef franchise and the
announcement of tennis great Pat Rafter as the face of Mantra Hotels, Resorts and Apartments. Peverell recently worked for
Accor hotel group in the Media Relations team and previously with Tourism New South Wales in Destination Publicity.

Internship article

Internships offer real skills that compliment study

This months’ article is by Marnie Sironen (photo, right), who interned with SHJ.

As a first year Media and Communications student, | never thought | would be able to utilise the
daunting skill of ‘networking’ to be able to land myself a part-time job in a corporate and healthcare
communications consultancy.

Being enrolled in a Bachelor of Arts (Media and Communications) at Sydney University, | knew that
our third year entailed a compulsory internship period, but wanted to undertake my own research
into the industry before this. | had past experience in a small independent publishing company that | had sought out on my
own and learnt there that | was actually attracted to other media industries that demanded tighter deadlines and a more
direct engagement in current affairs. Looking into public relations, it seemed like the perfect fit, with a balance between
interacting with other media and with the wider public.

Shamelessly plugging my career interests and aspirations to anyone that would listen meant that | was eventually
introduced to Susan Redden Makatoa, a partner of consultancy SHJ, through a mutual friend. | outlined my general interests
in conversation and was invited to a slightly more formal interview at SHJ’s offices. Here, | was given the opportunity to
undertake some work experience with SHJ over the university break.

My summer experience saw me undertake research, employ and hone my skills in writing and also take part in pitching
stories to journalists. It was an intense learning period in both business and media, as | had not yet started my media
course.

To date, some of the work I've been involved in includes the Australian launch of an international supercar, a regional
relocation campaign endorsed by the NSW and federal governments, media monitoring and support for a major
superannuation company and research and media liaison on behalf of several pharmaceutical companies.

Working with the internationally renowned automotive company, Mclaren, with their launch of the supercar MP4-12C has
certainly been a highlight. | had a part in organising the launch event in Sydney in May, distributing media materials to
journalists and ensuring the consultancy’s accountability through compiling a coverage report and conducting ongoing
media monitoring. These are real skills that I've been able to apply to my current studies and will be important wider
experience in business itself.

Similarly, the roll out of national research study over summer that closely used SHJ for media support meant that | was given
the opportunity to actually speak to journalists about the story, which was a huge demonstration of trust on the part of
those in charge and served to bolster my confidence. This kind of experience has provided a particular edge when it comes
to in-class questions about how the media actually works.



The summer experience culminated in an offer of a permanent part time position of junior consultant, and | now balance
between two and three days a week in the office with full time studies.

Ultimately, I'm an intern that became ‘part of the furniture’ and my experiences here have, and continue to, teach me the
practical aspects of working in this industry. | would advise other students to actively search for possible work experience or
internship opportunities before their degree program requires it in order to forge valuable professional connections and
discover what kind of work inspires them within PR, or in media more generally. Despite a heavily increased workload during
the semester, I'll be returning to my studies with what | think is greater insight into the theoretical training | receive, and SHJ
is certainly putting me on a fast-track to greater responsibilities and challenges than | would have otherwise been exposed
to.

Working under partners Susan, Nerida and Naomi has been highly valuable and I’'ve been given considerable access to a
range of mentors with expertise in a variety of areas of communications. Even what | thought | knew about social media,
assuming that as a young person | would probably know, is radically changing as I’'m introduced to new concepts and
strategies for its use. Getting a taste for what I’'m in for at a top-flight communications consultancy,once I’'m able to perform
full-time PR work, means I’'m that much more determined and well prepared to hit the ground running.

Editor’s note: We welcome enquiries and submissions from companies, PR agencies and Universities wanting to discuss or
nominate their intern programs. Please email glen@theprreport.com

Events around town:

Photo, right: Text100’s Xmas in August event for IT and tech media; staff picture (right)

Brand New Solutions hosts Blogger healthcare event

BNS held an Anti-Ageing Online and Blogger event and expo. Guest speakers at the event included Dr Warwick Nettle,
Celebrity Plastic Surgeon, Medical Director of Silkwood Medical and Channel Seven’s top Doctor from Ten Years Younger in
Ten Days together with other speakers.

Event highlights included:

e An overview of Anti-Ageing products and advice

e 12 Exhibitors from the Anti-Ageing, Beauty, Complementary Therapies,
Diet, Dental, Detox, Health, Makeup, Plastic Surgery, Skincare and
Supplements sectors

e Exhibitors Included: Arbonne Cosmetics, Cohen’s Lifestyle Clinic, Comvita
Skincare with HuniXA, Olive Australia’s Olive Leaf Extract, Comvita
Medihoney, Comvita Manuka Honey, TLC Dental and Dr Leonard
Hoffenberg, Rose-Hip Vital, Health Nuts Kings Cross, Hovan’s Group, Vital
Organic Rooibos Tea and Natralia Nourish Naturals by LaCorium




Job of the Month

PR: SAE (Ethical Health) — SYDNEY - $50k+

This highly professional, locally owned consultancy has a first-class reputation with its clients and their
stakeholders alike. Lead by a remarkably well credentialed senior consulting team, you will be given the highest
level of support and guidance in supporting marquee Ethical Healthcare clients. 6+ years relevant sector
experience required.

Contact Jeremy Wrench

E: jobs@capstone-careers.com

Tel: 03 9827 7277

W: www.capstone-careers.com

DEC PR launch Underdog Day

Each year, more than 100,000 homeless dogs are euthanised in Australia because many people are unaware they are
available for adoption. The Mars sponsored Pedigree Adoption Drive calls on dog loving Australians to help reduce this
number.

Underdog Day forms one part of the campaign and was designed to raise awareness for the Pedigree Adoption Drive and
PetRescue. PetRescue is an organisation that finds new homes for lost and abandoned pets: www.petrescue.com.au

The event saw hundreds of people attend, many bringing their own dogs to socialise with the 70+ dogs that were available
for adoption. The Adoption Drive ambassadors — Rachael ) y
Finch and Jono Coleman — were on hand to meet the crowd;
the photo right shows the ambassadors with DEC MD,
Michael Henderson, on the left.

Beyond the crowds attending on the day, DEC PR drove
widespread coverage across AM and FM radio in Sydney;
major newspapers and online news portals; local Bondi
media; as well as national TV exposure on Ten News and
ABC News.

Pedigree is a brand name of pet food owned by MARS
Petcare.




Capstone Careers provides specialist permanent recruitment services to the Public Relations, Corporate
Cﬂ DS*Q ne Affairs and Marketing Communications industry. Capstone is led by Jeremy Wrench, MPRIA, and guided
Careers pypjs 16 years of experience in international PR consulting and senior management

SYDNEY ROLES:

PR: Account Manager (Corporate) - Sydney $55 — $70k
This is a tremendous opportunity to join one of Sydney’s most well established and highly regarded corporate consulting teams. This
multi-award winning consultancy has an outstanding track record of results and an impressive client list to match.

PR: Senior Account Director (Consumer Brands) — SYDNEY $100k-130k

This young, entrepreneurial and highly creative Sydney based consultancy, with proven heritage, extensive resources and impressive
client list is keen to appoint a proven and creatively insightful AD for a range of highly recognised brands clients. You should have proven
consumer brand experience, be a competent leader of people and thrive on building both existing and new business. You have at least 7
+years experience in a similar role, aspire to be a practice head of the best brands division in Sydney, and are keen to join a solid yet
growing business.

PR: Account Director (Consumer) — SYDNEY - $110k+

One of Australia’s most influential and admired consultancies is requires a new senior team member to lead its career defining client
portfolio. You will bring insights and solid experience of consumer & lifestyle trends, underwritten by natural and interest in, and proven
ability to leverage, social media. A natural leader you thrive on delivering strategic direction and enjoy the challenge of business
development. You should have at least 6+ years experience within a PR agency environment and be driven by working with some of the
most exciting and compelling businesses in your sector.

PR: Account Director (Technology) — SYDNEY - S$Neg.

This impressive and rapidly growing independent agency requires a new senior team member to take a leadership role within its well
very highly respected Technology practice division. You will bring insights and considerable experience in B2B and (primarily) B2C
technology, underwritten by natural leadership and relationship management skills. You have proven ability and flexibility to lead both
enterprise and consumer focused programs. A natural team leader you thrive on delivering strategic counsel at the highest level and
enjoy the challenge of further business development. 7-10 years experience.

PR: Group Account Director Corporate — SYDNEY — Salary Negotiable, depending on experience

A brilliant opportunity to lead a highly professional and exceptionally well qualified team within this award winning and respected
Sydney based consultancy with an impressive and very stable/happy client portfolio. You have proven and extensive experience in
corporate communications, sound issues management expertise and broad industry sector knowledge and experience. A natural people
manager and leader you pride yourself on your ability to provide strategic counsel at the most senior level. 10+ years relevant experience
required.

MELBOURNE ROLES

PR Account Manager - (Sports ) —- MELBOURNE $50- $60k+

A great opportunity exists for an experienced Account Manager with either proven sports sector experience or very strong knowledge &
interest in the sector to join one of Melbourne’s most admired consultancies. You are confident, have impressive writing and presenting
skills and are a natural born sports junkie! 3+ years consultancy experience required.

PR: Global PR Director — Melbourne $100k+

This renowned multinational professional services organisation requires a Global PR Director to lead an international team from its
Melbourne headquarters. With responsibility for teams based in Asia, Europe and the USA and services provided worldwide, previous
experience in a multinational environment and an understanding / appreciation for the nuances of international communications would
be highly regarded. Ideally you have proven experience in the ICT sector and proven team leadership and strategic and tactical
excellence.

Enquiries and applications should be directed to Jeremy Wrench, MPRIA:

E: jobs@capstone-careers.com

T: 039827 7277

To learn more about these roles or about Capstone Careers go to: W: www.capstone-careers.com




WELLINGTON’S

Wellington’s Recruitment Pty Ltd was established in July 2004 by Amanda Wellington (pictured), an
experienced recruiter with over 15 years’ experience working in specialist recruitment agencies for the
Communications industry. Wellington's Recruitment is a specialist recruitment agency and is focused
on the permanent recruitment of middle to senior management in PR, Corporate Communications,
Marketing Communications and Advertising both in an agency and client side environment.

PR GAD/Team Leader - Cotporate/B2B Circa $150K

If you’re looking to run a Corporate team and make your mark in a well-known, reputable PR firm that is recognised
globally for the work it produces then look no further. Degree and 10+ years of PR exp. req. including team
management.

PR Team Leader - Consumer Circa $140K

A brilliant opportunity to join a thriving cutting edge PR agency as the head of the consumer practice! You will report
to a "go-getter" MD and will have the support of an experienced team! You will be tertiary qualified ideally with around
8+ years of agency PR experience. Expertise in Youth Markets, Beverages, FMCG, Social Media and Experiential
would be well viewed. You will enjoy working with a team of like-minded practitioners who are good fun, talented and
inspiring! So if you’re an SAD looking to take the next step this role would be ideal!

PR SAD - Corporate/Finance! Circa $120K-$140K

To apply for this role you should be degree qualified and have at least 7+ years of PR agency experience in
corporate/finance PR, strong business acumen, local media contacts and the ability to operate with limited supervision
managing clients effectively.

PR AD - Consumer/Experiential - Top Integrated Agency! $110K

You will be degree qualified and ideally should have at least 7+ years of consumer PR agency experience, some
expetience in experiential/events and a genuine desire to work in a fast paced and cutting edge integrated yet boutique
agency that loves to push the boundaries!

PR Consumer AE/SAE - Top Brands! $50K-$60K

Are you a top notch AE/SAE with local media contacts? This professional and structured agency offers training &
development and plenty of scope to progress up the ranks in the short term once your ability is proven! Degree and
min. 18 mths of exp. req.

PR AD & SAD - Consumer Lifestyle - Melbourne Based! $110K-$130K

This agency is creative & cutting-edge giving you the chance to work on some of the best brands in the world! Ideally
you will be tertiary qualified with 8+ years of consumer PR agency experience and an ability to work in a high energy
and fun environment!

Applications or enquiries should be directed to Amanda Wellington

WELLINGTON’S RECRUITMENT PTY LTD, PO BOX 1249, NORTH SYDNEY, 2059
PH: (02) 9959 2488 FAX: (02) 9959 2244 ACN: 107 949 333
Email: careers@wellingtons.net.au Website: www.wellingtons.net.au
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SEARCH - SELECTION -SUCCESS

Contact Ike Levick
on 0405 218 626 or email
ilevick@saltshein.com.au

\

7L g 2
Contact Claire Radcliffe
on 0415 835 266 or email
cradcliffe@saltshein.com.au

“I was impressed with the
help I received from

Salt & Shein. | felt positive
that my best interests were
at heart ... I had someone
friendly to advise me through
the daunting process of job
hunting ... and secured an
ideal job through them ..."”

“Their service is honest, fast,
and on-brief every time ...
They know our company
culture well and take the
time to fully understand our
requirements ... Plus, they're
just straight up nice people
to work with.”

Account Director, Corporate/Consumer
e Amazing opportunity fo work with a great independent agency
e 2iCrole to growing Sydney team

Senior Digital Strategist/2iC

Help fo manage a large feam

Spearhead one large B2B brand with its team of four

Build on excellent methodologies to develop award winning strategies
Overseas experience welcome

Group Account Director, Technology

e Manage a mix of great clients

e Leverage your corp and/or B2B background
e Join alarge tech agency

Senior Account Director/Associate Director, Consumer

e Think experientiall

e Do you come up with good solid “out of the box” ideas?

e Can you get large client brands on the news or mainstream TV?2

e Help my client create fresh talkability for its corporate client roster

GM, MD and Adyvisor, Financial Services
e Three great senior FS roles with boutiques — call ke to find out more!

AM/SAM, Social Media/Digital, Corporate & Consumer

e Top independent agency, highly respected in the industry
e Work on creative campaigns

e Generate online conversations and reach out to bloggers
e Inhouse or agency background

Account Manager/Senior Account Manager, Consumer Tech
e Top consumer agency, part of global group

e Work on huge brands in a fantastic environment

e GCreat tfeam, excellent management and development

Account Manager/Senior Account Manager, Consumer
o Staff happiness and work/life balance comes first with this agency
e Excifing brands, great team, amazing offices!

Senior Consultant (AM/SAM), Corporate & Consumer, 12 month contract
e 2iC to lovely Director — great opportunity to lead

¢ Strong relationship builder and ideas generator

e Part of global group - fun, friendly, inferactive agency

Account Manager, Consumer Tech

e Work on just one client, huge brand, great stepping stone to in-house
e Work two days a week in-house with the client

e Sponsorship experience, particularly in sports, would be ideal

Level 46, 1 Farrer Place, Governor Phillip Tower Sydney NSW 2000

www.saltshein.com.au



pr people

GENERAL MANAGER - Boutique Consultancy $neg with profit share
¢ Firmly established local agency with strong clientele in the arts and entertainment sector

* Appealing opportunity to utilize own network to grow and expand client base

e Attractive remuneration including profit-share and potential equity Lynnette Edmonds
* Significant agency experience required as well as consumer lifestyle category experience T 02 9956 4200
GROUP ACCOUNT DIRECTOR - Environmental/Tech/Government $150K incl. E lynnette@soldham.com
* Popular and respected independent agency seeking superior practitioner

¢ Enticing account portfolio of high profile brands that lead the way in communications solutions
¢ Enjoy this solid culture with one of the industry’s best staff retention records!

* Min of 8 years agency experience in either corporate, B2B tech or government required

CREATIVE DIRECTOR - Consumer/Brand $120K incl.
* New opp for top indep agency seeking consumer weight to bring to a more corp client base

* Own this space and enjoy intelligent clients looking for creative injection

* Be part of award-winning, city-based agency

® Let your imagination run wild!

SENIOR ACCOUNT DIRECTOR - FMCG/Entertainment/Aviation $125K incl.

¢ Enviable portfolio of clients

¢ Large independent agency offering tantalizing budgets and superb working environment Vicki Bainbridge

* Seeking strategic operator who loves championing brands and nurturing a team T 02 9956 4200
E vicki@soldham.com

ACCOUNT DIRECTOR - B2B/Corporate $100K incl.

* Award winning independent agency with emphasis on work life balance

* Will consider 4 day a week / part-time applicants (on site créche offering free child care)

* Long-term clients across environmental/education/training/resources

* Strong agency skills and ability to manage staff and develop new business essential Whether yOU
ACCOUNT DIRECTOR - Telco/Tech/B2B $100K incl. are an employer
* Work on one key client and immerse yourself in this massive brand / k f ff
¢ Brilliant opportunity to be part of an expanding team with exciting growth plans 00 Ing or Sta s

® Leading independent Trans-Tasman agency

or seeking

® Attracting sharp, insightful thinkers with commercial nous

EXPERIENTIAL ACCOUNT DIRECTOR $110K incl. a job yourself
* Be part of a dynamic team kicking serious experiential marketing goals

* Must have 5+ years experiential marketing (or events) experience in agency and/or client side - rest assured7
* Being fluent in cross-category knowledge is required

we will find

* Be part of an industry that engages all five senses!

DIGITAL STRATEGIST - Travel/corporate/consumer $80K - $100K incl. yOU a ,Oear/.
* Looking to bring your social media, digital expertise into a superior thinking PR agency?
* Join an expanding team with clients across all disciplines

® Clients that welcome new solutions, ideas and proactive thought

PR ACCOUNT MANAGERS/SAMs — Consumer/FMCG/Lifestyle $60K — 85K incl.
* We have many agency roles for talented mid-level practitioners across consumer/lifestyle

* Seeking practitioners with 3-5 years looking for exciting new challenges

* Whatever pushes your buttons: food/fmcg/luxury/entertainment — we have it!

¢ Enjoy profile agencies, blue chip brands and the opportunity to work with industry leaders

Specialist PR Recruiters
Suite 6 Level 9, 100 Walker Street North Sydney NSW 2060 Australia soldham com
T 02 9956 4200 | ABN 84 127 682 937
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Late news:

The only way is Essex (Chronicle)

Fed up with boring application letters and mindless CVs, the Editor of Essex Chronicle says prospective journo’s must apply
for jobs via Twitter, telling him in 140 characters (or less) why they should get the job

http://www.pressgazette.co.uk/story.asp?sectioncode=1&storycode=47854&c=1

Have you got news for The PR Report?

Who?

Contact glen@theprreport.com Tel: + 612 9476 3333

What?

Account wins

e New staff

e New campaigns (agency and in-house campaign news welcome)

e Perspectives on PR: media monitoring/analysis, media relations, crisis communications, Government relations,
digital communications

When?

e Copy deadline 10" of each month
e Over 6800 PR people read The PR Report
e Subscriber list: http://www.theprreport.com.au/who-reads-the-pr-report

Where?

Sign up for the newsletter

http://www.theprreport.com Tne Pn nennrt
Join us on Facebook

http://tinyurl.com/ykg6p7j

Why?

The PR Report helps PR practitioners stay informed on news and trends in the PR industry; we aim to be the industry
newsletter for PR in Australia.



