


ALP Fringe Festival open to lobbyists, companies, charities

Are you looking to get your issue on the national agenda? Looking to raise your profile in front of the Prime Minister,
Ministers and key decision makers in the Labor Government?

Here’s your opportunity. The ALP Fringe Festival program is offering special interest and lobby groups the opportunity to
present their issues as part of the ALP’s upcoming 46th National Conference in Sydney (held in Darling Harbour).

The Fringe Festival is open to submissions from organisations who want to host a Fringe Program event during the period
2"-4"™ December. Organisations retain complete control over their content and event, and are responsible for organising
and promoting each event. There is a fee to register your event: Not for profit organisations fee is $250, and Corporates fee
is $500. Full details here: http://www.alp.org.au/australian-labor/national-conference-2011/fringe-program

STW’s PR division growing, but share price in the doldrums

ASX listed marketing communications business, STW Group, released their results for Jan-June 2011.

Insight for the Australian PR sector: the “Diversified” Division of ASX listed STW Group includes PR agencies such as Ogilvy
PR and Pulse, and Government relations firms Hawker Britton and Barton Deakin (note: ownership % varies); this division
grew revenue 11% to $72m during Jan-June 2011; had an EDITDA margin of 23% - EBITDA profit of $17m ($11m NPAT)

Given STW revenue was approx $153m over this period, the Diversified division earns nearly half of STW’s revenues.
Employee costs are 63% of revenues. STW has grown by buying Australian PR and ad agencies and offering the founders
“earn-out payments” based on meeting revenue growth targets (usually 3-5 years after purchase).

STW analysis from management’s shareholder presentation highlighted a number of “Things to watch”
1. 2011 has no major events (Rugby World Cup won’t be a huge revenue driver)

2. 2010 had Elections & Mining as incremental (i.e. unexpected boost to revenues)
3. Categories facing challenges
— Retail challenged & will continue to impact print media owners
— Some signs of increased Automotive spends towards back end of the year
— FMCG looks fairly stable
— Some increased Banking & Finance activity current

Share price trend: STW announced they will buy 10% of their own shares over the next 12 months. Despite this, and STW’s
PR agencies winning numerous new accounts, the market isn’t impressed. Net debt (incl earn-outs) at $110m also a factor.
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Will ABC’s Gruen Planet offer PR a seat at the table?

By Glen Frost. The PR Report met with Jon Casimir, co-writer and Producer of Gruen Transfer and Gruen Nation TV series
broadcast on the ABC, to discuss the new series, Gruen Planet.

When the ABC’s media release went out with the following copy: “we’re adding another baby to the Gruen family, Gruen
Planet, a new show that will look at the big stories of the week through the prism of spin, branding and image control”
seems a number of commentators picked up on the phrase “spin, branding and image control” and inferred that: spin = PR.

It’s a point Casimir is eager to clarify, saying: “nowhere on that press release were the words “public relations” or the initials
llPR.II

So first of all, let’s clear up a misconception about Gruen Planet — it’s not a show about PR.

So what is Gruen Planet about? Casimir said “we sat down after Gruen Nation and said ... why don’t we take what we’ve
learnt from Gruen Nation and apply the same theory to, for want of a better term, the news. Events that are big.” To Casimir
this means: “events that are consuming us at the moment. There are very few events that happen that can’t be seen
through that sort of prism... spin, branding, image control.”

As examples of issues Gruen Planet might cover, Casimir suggested plain packaging (cigarettes), the carbon tax, as well as
the News of The World phone hacking scandal. Casimir also spoke about how he was fascinated with the Australian media,
giving the example of the Dalai Lama appearing on Channel Ten’s TV show MasterChef, adding: “Who’s going to organise the
Dalai Lama turning up on MasterChef? Did they [Channel 10] ask him? Did he ask them? What's in it for him? Surely the
people watching MasterChef are not really of great value for the Dalai Lama? Surely the brand values of the Dalai Lama and
MasterChef [are incompatible]; one of intense competition versus one of anti-competition. There are great conversations to
be had.”

How would the show discuss The News of the World scandal, and Rupert and James Murdoch evidence at the UK enquiry
into phone hacking? According to Casimir, this is a great example of an issue the panel members would discuss and debate:
“Because as far as | could tell, when | was watching that, it looked to me like they [Rupert and James Murdoch] had a legal
team and they had a spin team.”

Did Rupert pre-prepare his answers; did his legal or PR team coach him? As Casimir says “we can never know for sure. You
can never be absolutely certain of those things, but you can have fun asking.” And to use a well worn phrase from previous
episodes, that seems to be the “core truth” of the show.

Will there be PR people on Gruen Planet? Casimir confirms there will be PR people on the show. He says: “It’s not going to
be a show about PR, but it will have a PR element to it. There will be a regular PR presence.”

The format For Gruen Planet will be similar to Gruen Nation. There will be the host, Will Anderson, and the two
“permanent” commentators, Todd Sampson and Russell Howcroft, as well as two or three other “revolving” panelists.
Casimir says the show will use “different people to talk about different things” — partly to offer variety, but also because of
the challenges of client confidentiality; agencies aren’t willing to talk about the work they do for a client. Casimir hasn’t
selected the rotating panel members yet; however it will be insiders from the media, advertising and PR sectors: “we want
people who are on the inside to tell us what they are doing,” says Casimir.

Want to be on the show? Here’s some advice: don’t call Casimir offering yourself as a guest; that’s advertising. Let others
recommend you to Casimir; that’s PR.

Now... who do you know who is a friend of Jon Casimir...




ASX Directors reluctant to engage media says GSG survey

Sydney based strategic communications and PR firm, Gell Southam Group (GSG), have launched their own survey, called the
Boardroom Barometer, to offer company directors an anonymous forum to comment on the key issues and challenges
confronting corporate Australia.

Whilst GSG got a well deserved exclusive page one article in The Australian, where the headline was a warning about the
economy, there are two crucial issues for PR practitioners contained deeper in the survey results.

These two issues are

1. Directors are becoming more reluctant to comment publicly on key issues
2. Many Directors feel industry associations becoming single issue campaigners

Both these issues will have an impact for PR practitioners as CEOs, who sit on the Board, will find that they become the sole
spokesperson for the company in the absence of Directors willingness to comment publically. This may put additional
pressure on both CEO and PR as additional resources/time are required to engage stakeholders.

“Boardroom Barometer allows directors to express their views in a confidential and forthright manner without having the
companies they represent held to account for expressing those views,” said Patrick Southam, Principal at Gell Southam
Group. Directors who were anonymously interviewed for the Boardroom Barometer survey oversee companies employing
more than 260,000 workers and generating over $80 billion in annual revenues across retail, resources, infrastructure,
property and services.

“In the current political and economic environment we have found that directors of ASX listed companies in particular are
reluctant to comment publicly on certain issues. Being anonymous, Boardroom Barometer provides a safe forum to express

their views,” said Southam.

The survey was created by GSG with input from Salt & Shein; full details at www.boardroombarometer.com.au

Klick turns 3; wins new clients, hires staff

Celebrating their 3" birthday, Klick Communications has hired two new staff - Dan Azzopardi
(Digital Communications Strategist) and Jason Parlett (Communications Strategist) on the back of
new client wins.

Parlett has spent over 15 years in fashion and PR in both Sydney and London. Most recently he
worked with clients Vogue Australia, Westfield Sydney, Boucheron and Barbie. Prior to joining
Klick, Azzopardi managed all the social media channels for Virgin Mobile Members Lounge at
Publicis Digital. In addition to this, he oversaw community management, social media monitoring
and digital management services for LG Australia and Nestle.

Asserting the agency's position as a travel communications specialist, Klick Communications has
been confirmed as the sole agency for Marriott International in Australia, and has also signed on
to work on a Social Media project with Thai Airways and the re-opening of Hayman. The agency ,
has also partnered with SCI FI Channel to develop a smartphone application alongside a comprehensive experiential, PR and
social media campaign. Klick also launched the 2011 Summer Collection for Freedom Australia. Klick have also been
appointed by Jetset Travelworld Group

Photo: Back: Florence Sandford, Jason Parlett, Angela Zoric, Dan Azzopardi
Front: Margarita Peker, Kim McKay, Renee Lynch



BM to use PPR as exclusive affiliate in New Zealand

Burson-Marsteller (B-M) announced that Professional Public Relations New Zealand
(PPRNZ) is now the firm’s exclusive affiliate in New Zealand. Both BM and PPR are
owned by WPP. PPR’s NZ GM is Jonathan Tudor, who has worked for both BM and Hill
& Knowlton in the past.

Photo: From left, Richard Lazar, MD of Professional Public Relations, Bob Pickard, CEO
Asia-Pacific for Burson-Marsteller, Sally Haysom, Executive Chairman PPR New
Zealand, and Jonathan Tudor, GM of PPR New Zealand.

Edelman hired by News Corp to help with NOTW scandal

Edelman has been retained by the Management and Standards Group, part of News Corporation, to provide
communications and public affairs support and counsel.

The Guardian discusses News Corp’s hiring of Edelman as well as the “Sorry” advert:
http://www.guardian.co.uk/media/2011/jul/15/rupert-murdoch-sorry-ad-campaign

Bloomberg reports that News Corp has also hired two specialist PR advisers to manage investor relations communication:
“Sard Verbinnen & Co. in New York and Glover Park Group in Washington will work with the company’s communications,
investor relations and government teams.”

Rebekah Brooks hires PR firm Bell Pottinger: After resigning from News Corp, Brooks immediately hired PR firm Bell
Pottinger, with all media engagement being managed by the well connected Bell Pottinger Chairman.
http://www.prweek.com/news/bulletin/UKDaily/article/1080522/?DCMP=EMC-CONUKDaily

Other Edelman news:
Edelman has been appointed in Australia to help News Ltd launch its subscription service for The Australian.
Edelman has won the PR account for Kmart Tyre & Auto Service, a division of Kmart Australia following a three-way

competitive pitch. Edelman will manage an integrated communication campaign incorporating consumer marketing,
corporate reputation management and digital engagement.

Gardner plans to make Magnus a national agency

Sydney based agency Magnus Investor Relations & Corporate Communications celebrated their 2" birthday with a party for
clients, suppliers and media on 30" June 2011. Founder and MD, John Gardner, said Magnus had advised on transactions
(mergers, acquisitions etc) with a cumulative total value of A$10 billion.

Gardner thanked staff for believing in his vision and stated he plans to grow Magnus into a national firm. Magnus started in
2009 with the Norfolk Group as their foundation client. Gardner said that the firm now manages 30 clients.



Foster’s appoints Griffith as Corporate Affairs Director

Jeremy Griffith (pic, right) is the new Corporate Affairs Director at Foster's Group.

Griffith will join Foster's Group from Visa Singapore, where he currently holds the role of Head of
Corporate Relations - Asia Pacific.

Griffith has led Corporate Affairs teams at various companies including St George Bank, and has
previously spent four years at CUB as the General Manager — Public & Government Relations. Griffith
will be part of the executive leadership team and will report to the CEO.

Foster’s new tagline, Raised in Friendship, more for
Governments than consumers, says SMH

Foster's Group has relaunched its beer business with a subtly revised name and a new brand identity: the old name of
Carlton & United Breweries becomes Carlton United Brewers.

The new tagline for CUB is "Raised in Friendship". Explaining what the new slogan meant, John Pollaers, the (relatively) new
CEO of Foster’s Group said the following; (quote from speech delivered to the American Chamber of Commerce Luncheon
on 29 July 2011)

“... why we’re relaunching CUB as a brand. This renewal of our organisation and culture has led us to some pretty bold
conclusions — beliefs, in fact — about beer’s rightful place in society... | believe that if a whole lot more people raised a beer
in friendship, the world would be a better place. Let me say that again: If a whole lot more people raised a beer in
friendship, the world would be a better place.”

Seems some in the media didn’t share Pollaers’ amber-tinted view of the world; the Sydney Morning Herald’s Eli Greenblat
wrote an article quoting “insiders who worked on the "Raised in Friendship'' strategy”:

“Foster’s will use its newly launched corporate slogan "Raised in Friendship" to improve community and government
attitudes towards the consumption of beer while distancing the company from the more adverse imagery around alcohol-
fuelled violence and the sale of hard spirits.”

Greenblat continued: “Targeted more at governments and policymakers than consumers... the new motto is also shaped to
showcase beer as a centre of responsible community and family celebrations, rather than associate the group with cheap
spirits and underpriced and abused wine.”

See the full article here: http://tinyurl.com/3gz7Ic8

Fenton boosts Media and Digital Team

Fenton has boosted its media and digital team following recent account wins and a strategic focus in offering digital services
to its existing clients. David Micallef has been appointed as the Head of Media and Digital and will be working to rollout the
integration of social media channels and engagement into Fenton’s media relations and stakeholder engagement offering.
New hires include Emily Barnes, Justin Watts and Bonnie Murthy.

The new digital offering from Fenton includes social media monitoring and engagement, blogger relations, social media
training, engagement strategies and the design and development of social media spaces for organisations.



Ogilvy 360 Digital Influence appoints seven new staff

Ogilvy’s social media practice 360° Digital Influence, part of STW Group, has added seven employees to its team.
Since the April 2009 arrival of Brian Giesen, Regional Director of Ogilvy 360° Digital Influence, the practice has grown to 14
people.

The seven new hires are:

e Lachlan Hibbert-Wells, joining as a Digital Strategist from Daemon Group where he was a Digital Planning Director;

e Megan Anhalt, joining as a Digital Strategist from US-based DoSomething.org, where she was Director of Media and
Talent Relations;

e Mitch Phillips, joining from OMD as a Digital Analyst to work across a number of consumer and resources sector clients;

e Gregory Tan, joining as a Digital Analyst from an online retail start-up in Melbourne;

e Mark Redshaw, joining as a Digital Analyst formerly a sub-editor at online business information service, IRD Group;

e Melanie Vaz, joining as a Digital Analyst after working in Ogilvy PR since 2009.

e Nathalie Bulsing, joining as a Digital Analyst following four years as a microbiological analyst in The Netherlands.

Howorth PR: three new hires

Ogilvy PR owned subsidiary, Howorth, has appointed three new staff.

Robin Clark is relocating to Sydney from Weber Shandwick, London. At Howorth, Clark will
be working on clients that include Telstra, Intel and Hitachi Data Systems. Steven Reilly
joins from the Sydney Opera House. Two key highlights include the Oprah Winfrey Show
with Tourism Australia, and the YouTube Symphony Orchestra with Google. Tegan Knight
has been freelancing at TMTE Group, Hausmann Communications and Hill & Knowlton. At
Howorth, he will be working on a number of accounts in the company’s Digital Lifestyle
Group including Microsoft.

From left to right: Robin Clark, Steven Reilly and Tegan Knight.

Hawker Britton’s paper on the Government’s National Health Reform Agenda
http://www.hawkerbritton.com/hawker-britton-media/publications/463/national-health-reform-update.htm

BBS Comms Group creates new structure

BBS PR has rebranded as BBS Communications Group reflecting the creation of
five practice areas within the agency; Corporate Communications, Community
Engagement, Investor Relations, Media Relations and Digital Media.

Established as a communications consultancy for over 20 years, BBS has been
involved with major infrastructure projects around the country. BBS
Communications Group Executive Chairman is Jane Edwards (third from left in
photo, right).

BBS Comms Group's key client is The Bank of Queensland.




Appetite defines 3 trends in health comms and PR

Andrea Mortensen and Sophie Halls-Anning, the founders of Appetite Communications, believe there is a space in the
market for an independent communications consultancy with a dedicated focus on the food, nutrition and health industries.

Appetite has identified three key trends which define the growth sectors the consultancy’s offer is designed to support:

1. Health &Wellness programs are no longer an option for food & beverage companies - they’re a must-have.
Organisations that Appetite works with have needed to respond appropriately to an increased focus on food policy
driven by Government and healthcare professionals. More recently, large retailers have begun and are likely to
continue to encourage manufacturers to demonstrate commitment to consumer health needs, as something that
their customers are increasingly seeking.

2. Authenticity in communication is vital for brands seeking to ‘earn the right’ to speak in the nutrition arena. For
those companies just entering this space, they must recognise that their efforts will take time to come to fruition
and only as a result of establishing relationships on a basis of honesty and consistent dialogue.

3. Increased responsibility amongst consumers for their own health and wellbeing is another trend Appetite’s team
has observed. The result is that brands need to provide access to information when consumers seek it, not just when
the brand decides to launch a campaign — the classic push-pull model. Appetite assists brands in developing
communications that meet both these needs, helping to navigate the complex regulatory environment as well as
providing a healthy serve of creativity to cut through the many messages already in the marketplace.

An increasing number of health care professionals are using social media to share dialogue about trends, latest research or
relevant events. Appetite recognises that there’s a huge demand, as well as supply of ‘expert’ information but that it needs
to be qualified before it gathers pace within the social media space. Consumers are confused by myriad mixed messages
about health and diet, plus, it’s easy for rumours to seem like fact simply because it appears on a nutrition blog. Laddering
up the three trends Appetite identified, companies have a responsibility to provide evidence based information that’s both
factual and easy to understand using channels most appropriate to the target audience and their changing needs.

Appetite works with FMCGs , beverage brands as well as various industry bodies and associations with type of work ranging
from internal communications, crisis & issues management, workshops for media, key opinion leader engagement,
healthcare professional communications, social media content and global media relations.

PR agency CEOs making the news

The old adage that PR agents should keep out of the news and concentrate on making their clients famous seems to be long
gone. In today's competitive agency market, some PR bosses seem happy to offer themselves
as the story:

Styled by mother - children
taught to build online 'brand’

Yuko Narushima

Sharon Williams, CEO of Taurus Marketing, with her three young children, on page three (no
Page 3 Girl jokes please) of the SMH (screen shot from SMH website, right)
http://www.smh.com.au/national/styled-by-mother--children-taught-to-build-online-brand-
20110701-1gv6j.html

Catriona Pollard, CEO of CP Communications, confessing to professional burn out:
http://www.smh.com.au/national/workaholics-now-in-pursuit-of-leisure-20110624-1gjjf.html

Not by choice we're sure, but Judi Hausmann was named on front page of The Sydney
Morning Herald: article reporting on the Kazal family hearing at the Independent Commission Against Corruption:
http://www.smh.com.au/nsw/charif-kazal-accused-of-intimidation-at-icac-inquiry-20110801-1i8c5.html




Haystac NZ wins 5 new accounts

PR agency Haystac New Zealand has won five new accounts: TelstraClear, Jetstar, Sonos Electronics, Motorola and Next
Generation Clubs.

Existing clients include GlaxoSmithKline, DB Breweries, SEEK and Mattel. New staff include Senior Account Director Alice
Moros and Senior Account Manager Ana-Mari Gates-Bowey (both making the move from Mango Communications).

Haystac PR create Sudoku campaign for Bayer’s Berocca Focus 50+

Haystac PR launched the PR for Bayer Australia’s campaign for its new
multivitamin marketed to consumers aged 50 years and over; Berocca Focus
50+. The campaign is seeking a final member for the four person squad that
will represent Australia at the 2011 World Sudoku Championship in Hungary.
The launch event featured Rugby World Cup Captain John Eales —and 2010
Australian Sudoku Champion — as the brand’s ambassador.

The concept was developed by Haystac to introduce the product to the
Australian market and was designed to underpin the key message of
enhancing mental and physical performance.

Activity to promote the challenge includes a PR campaign managed by
Haystac aimed at driving media coverage of the challenge with John Eales as
spokesperson.

Photo: Symon Madry, Gemma Hudson from Haystac & John Eales at the
media launch in Sydney’s Martin Place

Lewis secures NBCF Pink Ribbon win for PPR

The National Breast Cancer Foundation has appointed Professional Public Relations (PPR) for the 2011 Pink Ribbon
Campaign.

The appointment will see PPR work closely
with the National Breast Cancer Foundation
in the lead up to and during the key month of
October, to manage the Pink Ribbon
Breakfasts, Global lllumination, Pink Ribbon
Day and associated Pink fundraising events.

The account pitch was won by PPR’s new
Group Director-Consumer, Lisa Lewis, who
started at PPR just four months ago. The
NBCF win comes on the back of a string of
other new wins by Lewis including Vail
Resorts; Findmypast.com.au;
Carhistory.com.au (four way competitive
pitch) and Solta Medical.

Some of Lewis’ team at PPR, right; Lisa Lewis is 5% from left



Crosby| Textor Group expands in Italy

Crosby|Textor Research Strategies Results have taken over the Sydney based Property and Infrastructure advisory firm
Economia PDS becoming part of the Crosby|Textor group (known as the C|T Group).

Crosby|Textor has opened a full time office in Milan. Former Joint Managing Director of Economia PDS, Tony Polvere, will
head up a new advisory unit "Infrastructure and Property Services". Tony is a former Assistant Director of the NSW
Department of Planning and has also worked extensively in local government. Also joining Crosby | Textor will be Remo
Nogarotto, who is currently based in Italy, providing advisory services to Macquarie Bank (Europe) and other European
firms.

Remo is a former Director of the NSW Liberal Party and has extensive experience in the corporate sector. He is a member of
Macquarie Bank’s European Advisory Board and has been based in Europe for the past four years. Remo is also a weekly
contributor to 2UE's "European Report".

Snippets

Kilee Hughes, currently PR Director at Taboo Group moves to the role of Public Relations Director for Luxottica Australia /
New Zealand.

Brooke Simmons has joined Polkadot PR as Account Manager. She will be working on the following accounts: Get Well
Chiropractic, Amazonia, Stoli Vodka and Ali Baba.

Agent99 PR finalist in City of Sydney Business Awards: Sydney agency Agent99 Public Relations has been named as a finalist
in the 2011 City of Sydney Business Awards in the category of Marketing and Communications. The winner will be
announced September 13th.

Journalism 101: “If | could put it as clearly as | can: don’t write crap” said Prime Minister Julia Gillard in a Q&A with
journalists at the National Press Club

Bloggers from around the country attended Nuffnang sponsored Blogopolis in Melbourne. Bloggers from Styling You, Eat
Show and Tell, Childhood 101, Planning with Kids, Craving Tech, Mr Gadget, Lady Melbourne and Grab your Fork discussed
how to work with brands and discussed blog content.

TEXT100 wins Talent2 PR account: Text 100 has won the multi-country retainer PR account with recruitment agency,
Talent2. The campaign will be led out of Sydney with teams also operating in Hong Kong, China, Singapore, UK and MEA.

Qantas has appointed UK PR agency Beth Cooper PR to manage consumer and trade PR for the UK and Ireland.
http://tinyurl.com/3tyt86t

Liquid Ideas has won Kellogg’s PR business following a competitive pitch. Other work won includes projects with Sonoma
Artisan Bakery, and Toby’s Estate Coffee

UK Deputy PM has 9 comms people in team
http://www.prweek.com/news/bulletin/UKDaily/article/1083137/?DCMP=EMC-CONUKDaily

Weber Shandwick appoints Jill Hamilton as Regional Director for Africa. Based in Johannesburg, Hamilton will take the lead
on growing business and strengthening multi-market client relationships on the Continent.



Burson-Marsteller infographic on Australian web use
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Pesel & Carr wins four new accounts

Melbourne based PR and corporate communications agency Pesel & Carr has won four new accounts, including Marine Tech
Industries, Webb Australia, structural and civil engineering firm FORM Structures and home and lifestyle product Moisture
Matic.

Brand Meets Blog wins Destination Gippsland account

Tourism promotion body Destination Gippsland has hired Brand Meets Blog to promote Gippsland via mummy bloggers.
Marketing and project manager James Archibald appointed Brand Meets Blog founder Louisa Claire to manage the project.

Archibald said Destination Gippsland had always used a mix of traditional and new media, but would now have a stronger
focus on digital media as its growth brought about new opportunities.

Melbourne based Claire founded Brand Meets Blog to help connect brands with bloggers for targeted campaigns. Claire has
over four years experience as a blogger and working on blogger outreach campaigns involving her own blog, Everything Is
Edible. She is also the founder of The Mummble which caters to the rapidly growing group of blogging mums in Australia.

Westpac comments on the RBA’s strategy

“Eventually it [the RBA] will accept that policy needs to support the non-mining sectors of the economy which, because
Australia is a mature diversified service based economy, provide the overwhelming majority of Australian jobs.”
Bill Evans, Chief Economist, Westpac (Weekly Report 8/8/11)

Weber Shandwick appoints Willcox

Weber Shandwick has recruited Jacquelynne Willcox from Hill & Knowlton. Willcox will manage the firm’s Public Affairs
practice Australia-wide and lead Weber Shandwick’s expansion in the areas of regulatory affairs, litigation support and
strategic counsel.

Willcox reports in to lan Rumsby, Chairman, Weber Shandwick Australia. Willcox has worked extensively with defence-based
clients on some of the country’s most contentious issues, and her experience has extended into detention centres and
maritime issues.

Sefiani wins Allen & Overy account; hires Boase

Law firm Allen & Overy has appointed Sefiani Communications Group to provide PR and strategic
communications advice. Sefiani has hired Francesca Boase (photo, right) for the position of Associate
Director. Boase will lead Sefiani’s Professional Services group, overseeing clients including Allen &
Overy, national accountancy firm PKF and employment law firm, Harmers.

JN_ A LG

Boase joins from PPR where she was Group Director of the Corporate and Public Affairs group,
working across a range of strategic and B2B communications projects including AGL, McDonalds,
Microsoft, Randstad, Telstra, Investa and the Australian Institute of Management. Boase worked for
issues and crisis management consultancy Regester Larkin (in UK), before moving to Sydney. Sefiani
has also made two internal promotions, with Kelly Miller and Sonia Clarke both appointed Account
Directors.




Ogilvy’s survey of IABC offers “PR free” vision of PR’s future

Report highlights industry diversity; areas of agreement as well as areas of disagreement.

76% of IABC members in Australia think the words “Public Relations” won’t be around in 10 years when describing the
titles/roles of PR/communications practitioners; STW’s COO Chris Savage disagrees.

Other key results from the survey:

e 67% of PR practitioners agreed that by 2021 PR’s new role will be about helping to socialise organisations as the
ability to make friends with target audiences will make or break the brands of the future

e 63% of PRs agreed that in 2021 our ability as PR communicators to educate a brand’s audience will heavily depend
on our ability to entertain them

e 47% agreed that by 2021 our biggest engagement challenge will be getting audiences to let their privacy guards
down to allow intrusion by brands and organisations

See the results here: http://www.ogilvypr.com.au/category/peripheral-vision-study

Edelman launches social media platforms

Edelman has launched BlogLevel and TweetLevel, tools that allow communicators to identify
who is influential on a particular topic, on a designated platform. TweetLevel finds the
influentials on Twitter, and BloglLevel does the same in the blogosphere.

Both platforms were created by Jonny Bentwood from Edelman’s London office (pic, right).

The new tools build on the original TweetLevel which MTV used to select its first “Twitter
Jockey,”. Both tools offer an insight for companies and brands, using a proprietary algorithm
that uses forty different metrics to track and score bloggers and tweeters — in any language and
country.

People who rank highest are those who create original ideas that are “amplified” by others, and
those who engage most meaningfully with their followers.

BlogLevel and TweetLevel offer the following:

. Distinct metrics for “idea starters” vs. “amplifiers”: BloglLevel and TweetLevel distinguish between people who are
“idea starters”— the people who originate ideas or are first to surface news — and the “amplifiers”” who spread other
peoples’ ideas. It used to be called “Leaders” and “followers” in the old days.

. BlogLevel algorithm considers the discussions on other social media and search: BlogLevel ranks importance by
how much a post is discussed on Twitter and how optimised the blog’s content is for search.

. Broadcast to engagement ratio: TweetlLevel places higher rankings on people who engage in conversation and post
relevant content as opposed to those who simply post their views. TweetLevel analyses every tweet to help communicators
match their brands and issues with the right people, increasing the efficiency and relevance of influencer outreach and
engagement efforts.



Google launch Facebook rival; Google+
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Google has launched a new social media platform,
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Have a look here: Google+.

Naked wins global PR campaign for
Brancott Estate

Following a competitive pitch, Naked Communications has won the
Brancott Estate account to manage the global Social Media
campaign for Brancott Estate’s sponsorship of Rugby World Cup
2011.

Naked PR from left to right is: Lorraine Murphy, Louise Pogmore,
Larissa Rembisz,

Weber Shandwick wins William Grant & Sons account

Premium spirits brand William Grant & Sons Australia has appointed Weber Shandwick to advise on a range of strategic PR
initiatives that will underpin the company’s public relations efforts in 2011 and beyond. William Grant & Sons own a
portfolio of spirits, including Glenfiddich, Hendrick’s Gin; Sailor Jerry Spiced Rum and Monkey Shoulder.

McKay creates Harbour Hike for SIMS

Kim McKay has created the “SIMS Harbour Hike”, an 11km easy to moderate hike around Sydney Harbour foreshore from
under the Harbour Bridge at Kirribilli to Clifton Gardens Reserve, Chowder Bay, Mosman. The event is to engage Sydney in
the work of SIMS, highlight the need to protect and preserve the harbour, create a fun family day out and raise much-
needed funds for SIMS’ research and education outreach. Details: SIMS Harbour Hike - Sunday 4th September, 2011 —
Father’s Day www.harbourhike.com

Kim McKay AO is a Foundation Board Member of the Sydney Institute of Marine Science (SIMS), and founder of PR agency
Momentum?2.



Undertow wins Zuster campaign project

Undertow Media have won furniture designers, Zuster, to head up a six month PR campaign. Dutch for sister, Zuster is the
brainchild of four sisters. Undertow will implement a strategic business and thought leadership program to highlight Zuster’s
unique approach. The campaign will also include the launch of the new Sabrina collection and the unveiling of a new
addition to Zuster’s Richmond showroom (in Victoria).

Maverick wins Dettol campaign

Independent agency Maverick has launched the Healthy Habits School Program for the Reckitt Benckiser brand, Dettol.
Maverick won the business for 2011 following a three-way pitch.

Engaging 1,000 primary schools and 300,000 students across the country, the program reaches into schools providing
students with an interactive CD-Rom designed to help them learn about a range of healthy eating, exercising and hygiene
habits. Developed in conjunction with the Healthy Kids Association and teachers, the program will also offer participating
schools the chance to win a $10,000 cash grant.

O’Brien launches Mum PR

Tasmanian based former journalist Kellie O’Brien has launched a boutique public relations agency, Mum PR, promoting
mummy bloggers. O’Brien has 16+ years experience in journalism and is a mummy blogger herself, with well known blog
Three Li’l Princesses, chronicling life with her two daughters.

Kellie wrote a series of blog posts on PR which prompted strong interest from readers. It was simply an exercise in teaching
bloggers and work at home mums (WAHMs) how to get their message past the newsroom door. Her first client arrived soon
after in the form of a business mum who read the posts and asked O’Brien to manage her PR. Mum PR, housed at
Www.mumpr.com.au, now pitches WAHM businesses and mummy bloggers to new and traditional media. Among her clients
are some of Australia’s most successful mum bloggers.

O’Brien is looking to expand the business and offer more traditional PR service to all businesses in Tasmania. With a
background as a reporter, chief copy sub, special publication editor and now blogger, Mum PR will also create niche
publications and newsletters; copywriting and editing; social media networking; and blog writing.

BM launch PR for new Huawei campaign

Huawei Australia’s new PR and advertising campaign — “Found Phones” is a treasure-hunt style contest inviting consumers
to solve daily clues posted on the Huawei Mobile Facebook page to win a Huawei smartphone. A winner is also drawn
directly from the Facebook page each day.

Hilton appoints O’Neill as in-house PR Manager

Hilton Sydney has appointed Lorna O’Neill to the newly created position of Public Relations Manager. O’Neill will be
responsible for building media relationships, managing all media relations and leveraging the profile of Hilton Sydney and its
outlets amongst national and international media. Originally from the U.K, O’Neill moved to Sydney in 2009 and joins Hilton
from Sydney-based consumer PR agency, Polkadot PR, where she held the position of Account Director.



Murdoch phone hack scandal not big news for FOX USA

Statistics from The Pew Research Centre: http://tinyurl.com/4x4vkijb

The Pew Research Center analyzed the 2001
content of four hours of daily prime time and 180
an hour a day of daytime programming. The
analysis finds that the Murdoch-owned Fox
News Channel devoted about one-fifth as
much time to the story as MSNBC and about
one-sixth as much time as CNN.

1604

The study looked at cable coverage from July
6-8 and from July11-15, a period that began
right after reports that the News of the World
tabloid had hacked into the phone of a
murdered 13-year-old girl and ended with the
resignations of two senior News Corp staff.

Minutes devoted to the News Corp Scandal

In the USA, Fox News dominates the ratings
in prime-time, with hosts such as Bill O’Reilly and Sean Hannity.

E Ewvening Cable
O Daytirne Cable

s WE QY€ SOITY.

The News of the World was in the business of holding others to account,
It failed when it came io itself.

We are sorry for the serious wrongdoing that occurred.

We are deeply sorry for the hurt sulfered by the individuals affected.
We regret not acting faster to sort things out,

| realise that simply apologising is not enough.

Cur business was founded on the idea that a free and open press should be
a positive force in society. We need 1o live up 1w this.

In the coming days, as we take further concrete steps 1o resolve these issues
and make amends for the damage they have caused, you will hear more From us,

Sincerely,

Rk

Rupert Murdoch




Rowland appoints mining and infrastructure advisor

PR agency Rowland has appointed Geoff Dickie as a Strategic Advisor in the firm’s Government Relations group and
specialist Mining, Energy, Resources and Infrastructure practice areas.

Dickie will provide strategic counsel to clients on government regulatory processes, infrastructure procurement and delivery,
environmental and native title processes, and community engagement and negotiation processes for major projects.

Dickie has held positions in the Queensland Government including Deputy and Assistant Coordinator-General where he was
responsible for more than 50 major infrastructure and economic development projects. Since leaving Government, Geoff
has been appointed as the inaugural Chair of the Queensland Exploration Council, a body formed within the Queensland
Resources Council.

TRC opens new Sydney office

Recruitment agency TRC Group has moved to new office, the latest step in
the company's expansion, which has recently included the doubling of the
sales team and the opening of two new divisions; TRC
Professional/Technical and TRC Marketing and Communications (including
PR). PR, digital and marketing recruitment is headed by Caroline De Kimpe,
formerly at Randstad.

The new office offers staff a Foosball table, Playstation, Wii, free coffee,
company bar, a large flat screen TV with Foxtel.

PR contacts: Jodie McDermott (in pic first left) and Caroline De Kimpe,
second from right.

Barbaro launches book on leadership communication

The Leader’s Beacon is described as a “practical book” where Barbaro (photo, right) provides “a
simple, adaptable framework to guide your own discovery of what real leadership
communication is in any situation - not the one-sided exercise of power and authority, but the
building of authentic, values-driven relationships between people to achieve mutually beneficial
outcomes.”

Full details http://www.corpgrowingpains.com/wp/lightbulbs/the-leaders-beacon/

Lucky draw — a copy of Geoff’s book is on it’s way to our lucky prize draw winner:
Samantha Caie at Novartis

Perl launches new agency; CommTogether

Sydney based marketing communications agency CommTogether, formed by Anthony Perl, has launched with a focus on
businesses and the not-for-profit sector. According to Perl, the philosophy behind CommTogether is to “take the time to
understand an organisation and how it engages with its audiences, then design strategies and assist in their
implementation.”

CommTogether has launched with a number of clients in the not-for-profit sector, providing strategic support ranging from
branding, newsletters and brochures through to online and social media. More information at http://commtogether.com.au




Ogilvy wins Telstra global account

Ogilvy PR Worldwide wins Telstra International in a global 4 way competitive pitch. According to industry insiders, the three
other contenders were Nelson Bostock, Weber Shandwick and Waggener Edstrom

According to Ogilvy’s Regional Director for Technology (APAC), Emilio Robles; “Ogilvy PR will be working with Telstra
International across three continents helping to communicate the company’s value propositions to customers and prospects
throughout the world,” adding that “Telstra International competes with some of the world’s largest telecommunications
carriers” which include AT&T, Verizon Business, British Telecom Global Services, Orange Business Services, Cable & Wireless
Worldwide, and SingTel.

Clemenger seeks graduates for 2012 program

Applications are open for Clemenger Group’s 2012 ‘Seven Brains’ graduate trainee program. In its sixth year, the program
lets graduates rotate through Clemenger communications companies. The program offers graduates the opportunity to
work in public relations, advertising, digital, direct, experiential, healthcare and shopper marketing.

Applications close Friday 9 September 2011, with interviews taking place mid-October. To apply, visit
www.sevenbrains.com.au

Journalists herd mentality could predict stock market bubbles

A new study from University College Dublin has suggested that when the language used by financial analysts and reporters
becomes increasingly similar, the stock market may be overheated.

After examining 18,000 online articles published by the Financial Times, The New York Times, and the BBC, computer
scientists have discovered that the verbs and nouns used by financial commentators converge in a ‘herd-like’ fashion in the
lead up to a stock market bubble. Immediately afterwards, the language disperses.
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The findings presented show that the trends in the use of words by financial journalists correlate closely with changes in the
leading stock indices.



“Our analysis shows that trends in the use of words by financial journalists correlate closely with changes in the leading
stock indices - the DJI, the NIKKEI-225, and FTSE-100,” says Professor Mark Keane, Chair of Computer Science at University
College Dublin, who was involved in the research.

“By plotting the distributions of words used in financial articles published online between 2006 and 2010 into a computer
model, we were able to identify what we call ‘verb convergence’ and ‘noun convergence — where the language used by
financial journalists shows converging agreement.”

“Our study shows that reporters converge on the same language - ‘stocks rose again’, ‘scaled new heights’, or ‘soared’ - as
their commentaries became more uniformly positive in the lead up to the 2007 crash.”

“They also appear to refer to a smaller-than-usual set of market events — presumably because of an increased fixation on a
small number of rapidly rising stocks,” explains Professor Keane.

“Google predicted car sales from analyses of search queries, and the Amazon book recommender system captures consumer
preferences by correlating book titles, so why not listen to the language used by financial commentators to see if it could
help predict the stock market,” says Aaron Gerow, who completed the research as part of his Masters at University College
Dublin.

PR winners at IT Journalism/Media Awards

PR Agencies turned out in style at the 9th Annual Microsoft IT Journalism Awards, recognizing excellence in IT media and
journalism throughout Australia and New Zealand. The David Hellaby Best Media Relations Award was won by David Bass.
Highly Commended prizes went to Shuna Boyd (Boyd PR), Snezana Stojanovska (Internal PR) and Jen Crowcroft (Agency PR)

Photos below from the event
Photo on Left: from left to right: Amanda Conroy, Espresso; Felicity Threadgate, Espresso; Anthia Crosby, Espresso; Ana
Norte, Log Me In; Grace Gabriel, Espresso; Aaron Percival, Espresso; Raelene Knowles, Interactive Games and Entertainment

Association; Corrie McLeod, Founder of Espresso Communications

Middle photo: the Burson-Marsteller team: Danielle Harris, Amy Cook, Katie Dufficy, Peri Muddle

Photo on Right: Jessica Ben-Ari, Bite Communications; Karen Bayley, Bite Communications; and Leigh Stark, GadgetGuy, and
(in green dress) Jen Crowcroft. Photos used with permission from event organizers, MediaConnect.




BlueChip wins 3 new clients

BlueChip Communication, specialists in financial services PR and communications, won 3 new clients in Q2 this year: Plan B,
Centuria, QIC and Sharesight.

The agency invited clients, media and industry friends to celebrate the end of
the financial year at Sydney’s CBD Hotel.

Photos:

Top: Carden Calder, Bruce Madden, Co-Founders of BlueChip and David Breen
from ING Direct

Bottom: Zara Wood, Rice Warner; Alison Bevege, Financial Standard; Aideen
McDonald, BlueChip; Philip Gray, Morningstar

The theme for this year’s party was inspired by an emerging trend in social
media: the technical mangling of the Queen’s English. The financial services
industry has witnessed HSBC offering customers a “feebate”, and Rupert
Murdoch’s online media going to a “freemium” offer.

Guests were encouraged to tweet new buzzword suggestions that appeared on
a screen throughout the evening for guests to view. The winner of the ‘Best
New Buzzword’ was Jodene Jackson of Centuria Capital for YouTwitFace — an
“un-pc” social media site, a la Anthony Wiener, and journalist Gillian Bullock
won a Sony Discman for the ‘Worst Buzzword’ for EOFYSSION!

Pop-up PR agency jack + bill hosts successful open casting call

jack +

Porter Novelli Melbourne’s pop-up public relations agency, jack + bill,
turned the traditional marketing pitch process on its head and opened the
doors of 1000 Pound Bend to 26 emerging Melbourne fashion, jewelry and
accessories designers who pitched for a share of $30,000 in PR
representation, at no cost.

k + bill

The open casting call was an opportunity for the jack + bill judging panel,
which included leaders across fashion, design, media and PR, to identify up
to three of Melbourne’s most impressive design talent through a series of
five-minute long auditions. The panel interviewed some of Australia’s best
emerging fashion design talent including Lady Petrova, Bento, Edenborough
Evans, Where Lovers Lie, Terrence Towel and Alexandra Blak.

Images from the day:
http://www.jackandbill.com.au/casting-call/behind-the-scenes/

Photo (right): Judges (L-R)

Alex Zabotto Bentley, Director AZB Creative & judge on Arena’s Project Runway
Briony Carland General Manager jack + bill
Sandi Sieger Director and Editor-in-Chief, Onya Magazine

Peter Kent Managing Director, Porter Novelli Melbourne



4 steps to winning the Consultant talent battle

As the war for top talent in the PR sector intensifies, Jeremy Wrench, Managing Director/Founder of specialist PR
recruitment consultancy, Capstone Careers, offers his suggestions for those looking to improve their success in finding and
recruiting the right candidates.

Public Relations is an industry driven by knowledge & insight, where Intellectual capital is the primary asset and most
tradable commodity. Therefore, a public relations consultancy lives, or dies, based on the quality of talent and degree of
knowledge and insight in can provide and impart. In an increasingly competitive consultancy market the mantra “best talent
wins” has perhaps never been so real.

PR is also a very specialised discipline, and for a multitude of reasons, including sustained market growth and the perception
that in-house roles can be more rewarding, it is one which has a eye-watering shortage of available talent.

The business need to have the best talent coupled with a pronounced shortage in availability increasingly applying pressure
the consultancy business model, and in particular the hiring process. It has perhaps never been more important to make the
right hiring choices (and avoid the wrong ones) while at the same time, never been more difficult to do so.

With this pressure in mind and the knowledge that the dynamics of the labour market for PR consultancies has shifted
significantly, even in the past 12 months, it might be timely to consider how best to address the hiring process.

Key considerations to improving your approach to hiring:

1. Re evaluate your screening/hiring criteria:
Making the right choices and having the best people is dependent on setting the right criteria up front, now would
be a good time to re-evaluate what you really need. Start with a prioritised list of needs and wants. Are existing
media contacts in your sector/market really more important than strategic insights, industry experience and ability
to provide counsel, are the necessary at all?

2. Plan your outreach, the 2008 approach no longer works:
Talent is harder to find and now network through far more disparate channels than ever before. In times past we
could run a job board advertisement and reach out to an immediate network to find brilliant people. Even if you
were willing or able to invest the time and resource to do this all day, every day, it is unlikely to be terribly
successful.

3. Partner with suppliers that understand your business, your industry — and invest time and open your business to
them:
In the current market, searching for talent is VERY time consuming. Going it alone in the search for talent will
directly result in reducing your time on your core business and is very unlikely to deliver the best available
candidate. Invest your time more wisely in finding the best partner and have them operate as an extension of your
business.

4. Swap tunnel vision for funnel vision;
By re-evaluating critical criteria, taking a planned approach to your outreach and engaging expert support to search
far & wide, you will open the funnel, reduce your non-core workload and significantly improve your potential to
identify and win the best talent.

Jeremy Wrench is the Managing Director of Capstone Careers jeremy@capstone-careers.com




Internship article

This months’ article is by Jacqui Nunns (photo, right), who spent time at Porter Novelli.

Rewarding challenges at Porter Novelli

To identify a Clemenger Group Graduate, there are a number of signs to look out for.
Firstly, you will notice them dreaming on the train about the television show they plan to
watch that night. The catch? They think it’s Tuesday and it’s really Thursday. You will
notice a Clemenger Grad planning a five-day week, when in actual fact there’s a public
holiday — we call this wholehearted dedication and love of the job. Another sure sign of a
Clemenger Grad is they have great legs — they are always on the run ensuring documents
and information is placed in exactly the right hands. No matter where you look, a
Clemenger Grad is streaking past on the move, making things happen for their Account
Managers, the rest of their team, and of course the most important people — their clients.

B

I am lucky enough to be one of these Clemenger Graduates, who rotate through several Group companies over 9 months.
Currently | am spending three months at Porter Novelli, an international PR agency which, in Australia and New Zealand, is
part of the Clemenger Group. My time at Porter Novelli has been incredible; | have learned a huge amount in a short space
of time. | have been slotted into the Lifestyle team, which consists of eight great ladies who look after approximately 30% of
the Porter Novelli business.

| started my three months during one of the busiest weeks, in the midst of a very successful media tour with the World
Champion of Rock Paper Scissors who came out to promote Staples launch into Victoria, South Australia and Tasmania as
well as their new online game Scissors, Paper, Ink. This meant all hands on deck; | was thrown in headfirst and couldn’t have
asked for a better situation. A month later, | am on my way to becoming a pro at media monitoring — there is no better
feeling than having someone send you some coverage and you have already sourced and clipped it all. But life at Porter
Novelli is not all about media monitoring. | have written a press release and have already achieved at least one of my three
set-out goals, selling in a story to a journalist and gaining a piece of great coverage. Though it’s small, I still insisted on taking
it home to show everyone — even contemplated framing it!

I have learned and am still learning in leaps and bounds about the media landscape and the news cycle. Having never taken
much interest in journalism | am learning the dos and don’ts of building media relationships. | am quickly learning that PR is
more than simply publicity; it is forethought and gut feel (obviously through experience) as well as creative thinking through
communication strategies. Everything | have learned so far is placing me in good stead to achieve the rest of my goals set
out at the beginning of my placement as well as my long term career goals.

I am increasingly finding that there is every opportunity at Porter Novelli and Clemenger alike, to speak up and ask to be part
of tasks and activities. Though | am within the Lifestyle team | have the opportunity to be engaged with other practices — just
last week | was doing new business research with the Corporate Finance team. | will never forget the hour-long conversation
| had with the Principal of the Government practice during my first day. As well, | have recently drummed up enthusiasm for
a small charity job and my Mentor, Principal and the Managing Director are doing their best to accommodate my charitable
itches.

There is a lot to be said for finding a place where you fit in and feel comfortable. Porter Novelli and Clemenger have
provided me the resources and opportunity to learn from some of the sharpest and most successful minds in the
communication business. | would recommend it to anyone and can’t thank the Clemenger Group enough!

Editor’s note: We welcome enquiries and submissions from companies, PR agencies and Universities wanting to discuss or
nominate their intern programs. Please email glen@theprreport.com




Editor’s note: Correction

In the July issue we ran a quote from Alan Smith and stated he was with Altium. Alan has left Altium and is an independent
communications consultant. Our apologies for the error.

Alan’s contact details:
http://au.linkedin.com/pub/alan-smith/10/563/772
Blog: talkingcobblers.wordpress.com

Job of the Month

PR: Senior Account Manager (Consumer/Lifestyle) — SYDNEY - $65k-$80k+

Our client is one of Sydney’s brightest young PR consultancies, and have been very successful in attracting high
profile business & brands to their client portfolio on the back of impressive results and multiple awards. This
very friendly, down to earth and supportive consultancy requires a SAM or high achieving AM looking to take
the next step. Experience and or interest in lifestyle, events and media clients would be beneficial. 4+ years
consultancy experience required.

Contact Jeremy Wrench

E: jobs@capstone-careers.com or Tel: 03 9827 7277 W: www.capstone-careers.com

Guide Dogs seek volunteer PR intern

Chatswood, Sydney : 1 day per week

Job: assist with public relations duties, including research, writing media materials, assisting to develop and
implement media campaigns, media liaison and media analysis. This opportunity offers great experience for
someone looking to complete their studies and also preparing for future job prospects.

Contact: sedgar@guidedogs.com.au




Capstone Careers provides specialist permanent recruitment services to the Public Relations, Corporate
Cﬂ DS*Q ne Affairs and Marketing Communications industry. Capstone is led by Jeremy Wrench, MPRIA, and guided
Careers pypjs 16 years of experience in international PR consulting and senior management

SYDNEY ROLES

PR: Senior Account Director (Consumer Brands) — SYDNEY $100k-130k

This young, entrepreneurial and highly creative Sydney based consultancy, with proven heritage, extensive resources and impressive
client list is keen to appoint a proven and creatively insightful AD for a range of highly recognised brands clients. You should have proven
consumer brand experience, be a competent leader of people and thrive on building both existing and new business. You have at least 7
+years experience in a similar role, aspire to be a practice head of the best brands division in Sydney, and are keen to join a solid yet
growing business.

PR: Account Director (Consumer) — SYDNEY - $110k+

One of Australia’s most influential and admired consultancies is requires a new senior team member to lead its career defining client
portfolio. You will bring insights and solid experience of consumer & lifestyle trends, underwritten by natural and interest in, and proven
ability to leverage, social media. A natural leader you thrive on delivering strategic direction and enjoy the challenge of business
development. You should have at least 6+ years experience within a PR agency environment and be driven by working with some of the
most exciting and compelling businesses in your sector.

PR: Account Director (Corporate & Finance) — SYDNEY - $120k+

Our client is one of Sydney’s most highly regarded and well established consultancies, with a reputation for providing industry leading
counsel to clients and professional development of their people. You have significant business acumen, be highly competent in providing
senior counsel to stakeholders at all levels, have a solid network of contacts in the industry, and pride yourself on your awareness of
current affairs and have sound experience and knowledge of the financial services industry. Proven financial services industry and
minimum of 5 years consulting experience required.

MELBOURNE ROLES

PR Account Manager - (B2B) —- MELBOURNE $60k+

A great opportunity exists for an experienced Account Manager or very high performing Senior Account Executive to take the next step
to Account Manager with one Melbourne’s brightest young PR consultancies. You will either be a highly talented SAE with some client
management responsibility or a proven AM looking to further your career with a very highly regarded, local business. 4+ years
consultancy experience required.

PR Account Manager/ Senior Account Manager - (Corporate/B2B) — MELBOURNE $65k+

An outstanding opportunity for a proven and experienced Senior Account Manager with one of Melbourne's leading PR consultancies.
This is a tremendous opportunity to join a fun, social and highly successful consultancy with specific expertise and outstanding clients in
the corporate and technology sectors. 5+ years consultancy experience required.

PR Senior Account Manager - (Consumer/brand) - MELBOURNE $70k+

This rapidly growing, young and highly creative consultancy requires an experienced Senior Account Manager (or gun AM) to join its
small and vibrant team. Under the guidance of a very highly credentialed yet entirely supportive and engaging leader you will take
responsibility for your own portfolio of consumer and lifestyle clients. You should have 4+ years experience, be a strong writer and
natural publicist, and thrive on building and delivering creative and strategically insightful campaigns.

PR: Strategist (Corporate/Public affairs/Issues Management)— MELBOURNE —-$120k+ - $SNeg

This very well regarded, stable and highly awarded Melbourne consultancy is looking to appoint a senior practitioner further strengthen
its offer in the corporate comms/issues and public affairs space. You will have a proven track record of proving senior counsel and
insights at the highest level and sound ability to strategically navigate difficult and challenging issues, crisis and or change management
programs. You thrive on challenging and complex subject matter and have diverse industry knowledge and experience. You should have
7+ years communications and / or consultancy experience.

Enquiries and applications should be directed to Jeremy Wrench, MPRIA:
E: jobs@capstone-careers.com

T: 039827 7277

To learn more about these roles or about Capstone Careers go to:

W: www.capstone-careers.com




WELLINGTON'’S

Wellington’s Recruitment Pty Ltd was established in July 2004 by Amanda Wellington (pictured), an experienced

. recruiter with over 15 years’ experience working in specialist recruitment agencies for the Communications

L industry. Wellington's Recruitment is a specialist recruitment agency and is focused on the permanent
recruitment of middle to senior management in PR, Corporate Communications, Marketing Communications and
Advertising both in an agency and client side environment.

PR GAD/Team Leader - Cotporate/B2B Circa $150K

If you’re looking to run a Corporate team and make your mark in a well-known, reputable PR firm that is recognised
globally for the work it produces then look no further. Degree and 10+ years of PR exp. req. including team
management.

PR Team Leader - Consumer Circa $130K

A brilliant opportunity to join a thriving cutting edge PR agency as the head of the consumer practice! You will report
to a "go-getter" MD and will have the support of an experienced team! You will be tertiary qualified ideally with around
8+ years of agency PR experience. Expertise in Youth Markets, Beverages, FMCG, Social Media and Experiential
would be well viewed. You will enjoy working with a team of like-minded practitioners who are good fun, talented and
inspiring! So if you’re an SAD looking to take the next step this role would be ideal!

PR AD - Consumer/Experiential - Top Integrated Agency! $110K

You will be degree qualified and ideally should have at least 7+ years of consumer PR agency experience, some
expetience in experiential/events and a genuine desire to work in a fast paced and cutting edge integrated yet boutique
agency that loves to push the boundaries!

PR SAM - Consumer - Boutique Integrated Agency $85K

To apply for this role you should be degree qualified and have at least four years of PR agency experience in consumer
PR, strong business acumen , local media contacts and the ability to operate with limited supervision managing clients
effectively.

PR AM - Consumer Lifestyle/Experiential $65K-$70K

Excellent opportunity exists in award winning creative agency for a driven consumer AM to manage highly visible
programmes in the Consumer Lifestyle/Entertainment space! Juniors to manage as welll 3+ years’ agency expetience
required.

PR Consumer AE/SAE - Top Brands! $50K-$55K

Are you a top notch AE with local media contacts? This professional and structured agency offers training &
development and plenty of scope to progress up the ranks in the short term once your ability is proven! Degree and
min. 18 mths of exp. req.

PR AD - Consumer Lifestyle - Melbourne Based! $100K

This agency is creative & cutting-edge giving you the chance to work on some of the best brands in the world! Ideally
you will be tertiary qualified with 7+ years of consumer PR agency experience and an ability to work in a high energy
and fun environment!

Applications or enquiries should be directed to Amanda Wellington

WELLINGTON’S RECRUITMENT PTY LTD, PO BOX 1249, NORTH SYDNEY, 2059
PH: (02) 9959 2488 FAX: (02) 9959 2244 ACN: 107 949 333
Email: careers@wellingtons.net.au Website: www.wellingtons.net.au
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Contact Ike Levick
on 0405 218 626 or email
ilevick@saltshein.com.au
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Contact Claire Radcliffe
on 0415 835 266 or email
cradcliffe@saltshein.com.au

“I was impressed with the
help I received from

Salt & Shein. | felt positive
that my best interests were
at heart ... I had someone
friendly to advise me through
the daunting process of job
hunting ... and secured an
ideal job through them ..."”

“Their service is honest, fast,
and on-brief every time ...
They know our company
culture well and take the
time to fully understand our
requirements ... Plus, they're
just straight up nice people
to work with.”

Practice Director, Consumer

Great opportunity to join one of Australia’s leading PR networks
Work across clients in travel, retail, telco and more

Manage multiple client teams

Help offer clients integrated communication solutions

Group Account Director, Consumer, PR & Social Media

e Provide strategic counsel to clients and colleagues

e Create and manage holistic consumer campaigns

e Come up with innovative, memorable and ground-breaking work
e Immediate start!

Senior Account Director, Consumer
e Focus on three large clients and respective teams
e Thrive in areally fast-paced and rewarding environment

Group Account Director, B2B Tech / Corp / Govt

¢ Manage three national campaigns with established account teams
e Combine issues management, stakeholder engagement and fech
e Workin an environment you can influence

Consultant (SAE/AM), Corporate

Flexible portfolio, could be Public Affairs, Healthcare or FS
High level consulting and issues based work

Very well rewarded in terms of remuneration

Passion and personality are a given!

Senior Account Manager, Consumer

e Very low turnover - staff happiness genuinely comes first

e Minimal pitching for new business or coverage (all will be revealed!)
e Don't necessarily need agency background, publicists welcome

¢ Incredible offices and awesome team

Senior Consultant (AM/SAM), Corporate & Consumer, 12 month contract
e 2IC to lovely Director — lots of autonomy with guidance if needed

¢ Strong relationship builder and ideas generator

e Part of global group - fun, friendly, interactive agency

Account Manager, Consumer

e Work on just one client, huge brand, great stepping stone to in-house
e Work two days a week in-house with the client

e Sponsorship experience, particularly in sports, would be ideal

AE/SAE/AM, Consumer

e Fun, noisy, friendly, top fier agency doing some great work

e Opportunity fo work on fantastic projects with household names
e Be developed by the best!

Level 46, 1 Farrer Place, Governor Phillip Tower Sydney NSW 2000

www.saltshein.com.au
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GENERAL MANAGER Boutique consultancy

Firmly established local agency with strong clientele in arts and entertainment sector is seeking a GM
to help run and grow the business. Same category experience is not required but the new person will
ideally have a strong consumer comms background and an established network and will embrace the
chance to work with the current owner to expand the client base. This is a brilliant opportunity for
someone to involve themselves in a successful company with ownership possibilities down the track.
Contact: lynnette@soldham.com

GROUP ACCOUNT DIRECTOR Consumer/Lifestyle

Fantastic opportunity to head up the PR team in this high profile integrated global comms agency.
Work with a talented team of creatives and strategists in running a portfolio of iconic brands. At least
10 years comms experience is required along with a natural flair in nurturing clients at a senior level,
an entrepreneurial outlook, extensive social media knowledge and global brand management skills.
Contact: lynnette@soldham.com

ACCOUNT DIRECTOR/SAD 2 DAYS A WEEK (Financial Services/b2b)

PR agency requires a senior PR consultant 2 days a week with finance/b2b exp to work on major
banking client over a long-term contract (6 months min with view to extend). Great working conditions
and a fun and creative environment as agency is consumer-based. Mums with PR background
(agency or client-side) encouraged to apply! Must have category experience & immediate start ideal.
Contact: lynnette@soldham.com

PR MANAGER Airline/Entertainment portfolio

This brilliant role exists at arguably one of the most popular consumer independent PR consultancies
in Sydney. Based in Paddington, you will operate at AD/SAD level and run a team of 5. You will work
across an enviable portfolio of brands including an airline, world leading entertainment group and a
blue chip fmcg. Staff benefits include impressive training budget and an in-house gym!

Contact: lynnette@soldham.com

PUBLICIST Television Network (client-side)

Truly exciting role at one of the nation’s most well respected TV networks. Work with the Head of
Marketing to manage key media relations (including social media channels) and comms to enhance
and grow viewer and subscriber base. Genuine passion for the arts and television necessary.

ACCOUNT DIRECTOR Consumer/lifestyle/brand

Several agencies are currently on the look out for star quality Account Directors. These are not
cookie cutter roles but can offer brilliant scope and endless possibility due to the strength of the
clients and the talent within the agencies. It's an excellent time to research the possibility of a new
agency position — you may be pleasantly surprised.

Contact: lynnette@soldham.com

SENIOR ACCOUNT MANAGER Consumer/Lifestyle/Entertainment/Media

One of Australia’s fastest growing PR/marketing comms agencies seeks a new SAM. With offices in
Sydney, Melb and Perth, the agency is currently in a growth phase due to an exciting new client. This
position would suit someone with 3-4 years’ experience in consumer PR who is ready to take the next
step. The ideal candidate will be enthusiastic, highly motivated and passionate about the media and
the clients. An ability to work to tight deadlines, multi-task with strong attention to detail is a must.
Contact: jane@soldham.com

ACCOUNT MANAGER Consumer/FMCG/Lifestyle

Several of our high profile and reputable PR agency clients are seeking well rounded, mid level
practitioners to take on exciting opportunities in the consumer/FMCG space. 2-3 years PR agency
experience is essential along with a thorough understanding of consumer communications and well
developed writing skills. Excellent future prospects for the right candidates.

Contact: jane@soldham.com

ACCOUNT CO-ORDINATOR/EXECUTIVES

Embark on an exciting career in PR at 2 of Sydney’s most sought after PR agencies. Now is your
chance to be nurtured & mentored by industry leaders while working on big brands. A comms degree
and/or at least 6 months relevant exp is desirable along with a can-do attitude and passion for PR.
Contact: jane@soldham.com
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Late news:

Barry Thornton has joined Professional Public Relations WA as a Senior Counsel. A former Deputy Editor of
the Daily News, Mr Thornton was Director of the Government Media Office for eight years during Premier
Richard Court's reign and until recently was Communications Director of the Australian Medical Association

(WA) for seven years.

Former ABC TV journalist Sarah Henderson has joined Melbourne based PR agency Clifton Group.

Best paid PR person in Australia? Fairfax’s CBD column by Scott Rochfort on 11/8/2011 covered the pay
packet of Stockland’s Executive General Manager of Corporate Affairs, Karyn Munsie; CBD stated Munsie as
earning a total pay packet of A$1.21 million (base pay, plus cash bonus plus long term incentives). If you

know of an in-house PR person earning more, please let us know.

Mike Rann, Premier of South Australia, announcing his departure at a very well attended

media conference (see number of mics on lectern):




Have you got news for The PR Report?

Who?

Contact glen@theprreport.com Tel: + 612 9476 3333

What?
e Account wins
e New staff

e New campaigns (agency and in-house campaign news welcome)

e Perspectives on PR: media monitoring/analysis, media relations, crisis communications, Government relations,
digital communications

When?

e Copy deadline 10" of each month
e Over 6800 PR people read The PR Report
e Subscriber list: http://www.theprreport.com.au/who-reads-the-pr-report

Where?

Sign up for the newsletter Tne Pn nennrt
http://www.theprreport.com

Join us on Facebook

http://tinyurl.com/ykgbp7j

Why?

The PR Report helps PR practitioners stay informed; we aim to be the industry newsletter for PR in Australia.



