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The situationThe situationThe situationThe situation

Compared with tourist travellers immigrantCompared with tourist travellers, immigrant 

VFR travellers are at greater risk of serious 

yet preventable travel-related illnesses, more 

likely to require in-patient treatment but less y q p

likely to seek pre-travel medical advice



The challengeThe challengeThe challenge…The challenge…

To build a compelling communication p g
campaign that resonates with high VFR
communities and their GPs, and starts to shift ,
behaviour



The ApproachThe ApproachThe ApproachThe Approach

Identify target audiencesIdentify target audiences

Establish key relationships

Produce relevant materials

Speak the right language

Engage the ethnic mediaEngage the ethnic media

Go grassrootsg

Alert GPs

Sustain momentum
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The TacticsThe TacticsThe TacticsThe Tactics
Dr Chatterjee media relations

Opinion articles

CSAs

Q&A / Y T bQ&As / YouTube

Hotspot identificationp

Collateral

Grass-roots events

World Rabies Day
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Core target audiencesCore target audiencesCore target audiencesCore target audiences

Communities with a high VFR rate GPs, especially those in high VFR 
it  Communities with a high VFR rate community areas

Ensure messages are applicable to VFR travellers, then drill down 
to specific communities



Reaching our audienceReaching our audience

EXPERT INFLUENCESDAY‐TO‐DAY INFLUENCES

Reaching our audienceReaching our audience

FriendsFamily Community 
leaders

D t
Work 
colleagues

School

Doctorcolleagues

Print mediaSchool 
community Community 

media

SOC C S G C S

Church / 
religious group Online media

SOCIAL INFLUENCES MEGA INFLUENCES



Pre travel vaccination is not a priorityPre travel vaccination is not a priorityPre-travel vaccination is not a priorityPre-travel vaccination is not a priority

I’m studying in 
Australia so I 
don’t have the 
time or money

The quality of 
the water is 
bad so we 
always take time or money 

to be vaccinatedprecautions 
against 
diarrhoea



KOL insightsKOL insightsKOL insightsKOL insights

“ VFRs are at greater risk of [vaccine 
t bl ] ill th th

“ GPs need to be more proactive in 
advising people that just because 
they were born in a particular 
country does not make them

preventable] illness than the 
ordinary tourist… and their children 
who were born in Australia are 
probably at greatest risk.”

country does not make them 
immune to infection there.”

“Many of the measles cases we 
see in Australia have been 
brought in by VFR travellers.” “ Lifelong immunity is not maintained 

for many preventable diseases, 
including malaria and typhoid.” 

“ I see typhoid every month from VFR 
travellers – in the past six weeks I’ve 
had 5‐6 people with typhoid 
returning from the Indian sub‐

i ”continent.”



Establish key relationshipsEstablish key relationshipsEstablish key relationshipsEstablish key relationships

Dr Sonny Lau Dr Mudappa Prabhu AVHPA



Collateral: PostersCollateral: PostersCollateral: PostersCollateral: Posters

English
Hindi

Vietnamese
Chinese



Collateral: GP Tear sheetsCollateral: GP Tear sheetsCollateral: GP Tear-sheetsCollateral: GP Tear-sheets



Getting the health story outGetting the health story outGetting the health story outGetting the health story out

23 pieces of coverage23 pieces of coverage

13 attendees at media briefing

Front page story in Chinese 

C it NCommunity News

TV interview for Chandana Channele e o C a da a C a e

Article secured in Medical Observer

Widespread pick up of key 

messagesmessages



Hotspot IdentificationHotspot IdentificationHotspot IdentificationHotspot Identification

100 businesses identified across 
Sydney and MelbourneSydney and Melbourne

50 GP practices
50 non-medical businesses

Posters distributed to all identified 
non-medical businesses

Posters and tear-sheets to be 
distributed to GPs in 2011distributed to GPs in 2011



Grass roots eventsGrass roots eventsGrass-roots eventsGrass-roots events

Sanofi Pasteur participated in 4 

festival events in the second half offestival events in the second half of 

2010:

Box Hill Autumn Moon Festival (VIC)

Cabramatta Moon Festival (NSW)

Diwali at Sandowne Racecourse (VIC)

Diwali at Parramatta Stadium (NSW)( )

Over 5,000 Z-cards distributed



Targeted outreachTargeted outreachTargeted outreachTargeted outreach

Community Service Announcementsy

Q&As with travel experts from each of the 

communities – on radio, community television, , y ,

YouTube, community online channels 

Community leaders identified for message y g

dissemination and support



The ResultsThe ResultsThe ResultsThe Results

Audience exposure in excess ofAudience exposure in excess of 

1 MILLION

Exceptionally high key message 

penetration

Strong relationships with keyStrong relationships with key 

communities

Very positive feedback from target 

audiencesaudiences


